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To dedicate to you who have spared no pains for the Beijing Exhibition.Because of you, Tech-
Long could fly higher and farther ; Because of you, Tech-Long could establish prestige in the entire

industry and around the world.
Because of you, Tech-Long becomes more beautiful!

RT3 BATRSA G e H, BATHSRAE
R,

PN R, BB e, BT 2%

KD AIR, FRATARE I, TR EIH

BN R, BB, B!

JentES b, IR H, 1002 A G155 M ERBR B,
PRIRRIA) G52 — AR IR R UL
RN b s b, B A% O
KRR TRAVGRE, e TR, WET &K,

JEFT TR SCRHE R R ERIRAT,
IERARAT, AR AP LI AL

PR REESE “hiEme” B,

PUNA R, B RIERE, AT TFILEE;

PN R, SHENS H, Bfi1& D

PUNAT IR, ARRIGAERE, AT 55 1E BT

TR RITTSE, A pki g !

Decades of trials and hardships have we gone through together;

Years of glories and prosperities have we witnessed in devoted love;

Laughing all along, singing all along.

Because of you, we persevere tirelessly, and improve continuously;

Because of you, we unite as one, and pioneer for innovation;

Because of you, Tech-Long develops lofty ambition and is furnished with broader road!

During the Beijing Exhibition, for 15 full days and nights and among over 100 personnel
who work behind the screen meticulously,

Youlbustled about, having cast a unique “Tech-Long” scene;

Your charming smile lingers in the Beijing Exhibition and in the heart of every customer;

This is a glery for us,so for you and for me,

For my dears who have paid more ‘attention and efforts to the development of Tech-Long,
i It is you who have; on your ordinary posts, r o
Used sweat and tears'to irrigate the idea of “running for you”, o
Because of you, we make progress together in the journey of growth;
Because of you, we stride proudly ahead during the 'struggling years;
Because of you, we march courageously forward on the route to future;
Because of you, Tech-Long becomes more beautiful and much prouder!
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September 7th is a special day long wished for and rejoiced in by the enterprise;

a significant moment for Tech-Long to display its abundant strength and reveal
its glories.
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Vi system innovation, brand strategy upgrading
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Tech-Long new enterprise color system release
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IS, vision identity system #TiRBIHRET, —Eﬂﬂlﬁﬁ?%%
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cU10 iJ’J JFL = iﬁm u% lzlu BEEV | ﬁﬁ S FH R S PR BRI AT o
? J% = L )\ I |E %‘_ )\ Bﬂ E% | VIS (vision identity system) is the most direct expression form for
ZIN = 1)~ |

enterprise identity, so is it the most essential and fundamental

'

content in the construction and management of enterprise brand.

The application of the new enterprise

Many years of accumulation and development have furnished

color s YS tem in China Brew 2010 Tech-Long with a unique brand management value system as well
indicates that Tech_l_ong VIS rea”y Steps as abundant brand dominant resources; therefore, the integration
intO Comprehensive intrOdUCtion Stage | of Cl resources, especially VI system integration and innovation,

becomes increasing important, which requires to escalate the

brand strategy imperatively in an organized way.
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New enterprise color system release
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On the basis of brand strategy,as well as considering from the perspective of enterprise brand
management, Tech-Long began to implement and comprehensively utilize the “grey and yellow”
dual-color system as the main color system of Tech-Long determinately in September, 2010, which
are called “Tech-Long grey” and “Tech-Long yellow” respectively; this main color system, together
with the enterprise auxiliary system including “white, green, orange, and black”, constructs the new
Tech-Long brand color system. The new VI system and norm would promote the effective integration
of Tech-Long brand resources, realize the specialization of brand communication, and lay a solid

foundation for the upgrading of the enterprise brand strategy.

In the new enterprise color system, “Tech-Long yellow” symbolizes the Sun that brings much
vitality to all creatures, implying proactiveness, vigor and eternal dynamism, while “Tech-Long
grey”, as a neutral color, reflects qualities of maturity, innovation and sagacity. The collocation of
“Tech-Long yellow” and “Tech-Long grey” can manifest mild and elegant beauty, symbolizing the
enterprises spirits of “glory”, proactiveness, entrepreneurship, and innovation. The application of
the new enterprise color system in China Brew 2010 indicates that Tech-Long VIS really steps into

comprehensive introduction stage.

b FREEHBA lllustration of enterprise standard color

EdirfE e BRIEAREM RS SRMER e FEEENA.

The enterprise standard color is always prioritized as the base and preferred color
in the material circulation or the carrier.

1A E . Ik Tech-Long grey X E . & Tech-Long yellow
fa{&/Color value: & {&/Color value:
C:0, M:0, Y:5, K:65 C:0, M:30, Y:90, K:0
R:119, G:120, B:147 R:253, G:158, B:50
EERiART CAER EEIEEE REFETUTFE)

The Tech-Long main color palette belt (variation diagram for Tech-Long yellow transitioning to Tech-
Long grey)

3B E A lllustration of auxiliary color

e Rt e EREEENTS, Rl FERENER T, EHTENR
*Szﬁi‘lzﬁfé%&%#}_ H, AZ2ETRITEEFEEE R LERATEERSER, X
AERASHMBEERESRRE, AIERE. . XFIEeFHHEEK.
The enterprise auxiliary color is an important component of enterprise color
system, so is it the effective supplement of enterprise main color standard. But due
to the restrictions of printing carrier or other objective reasons, or to the design
consideration that Tech-Long grey and yellow do not suit the background or that the
background itself is grey or yellow, the auxiliary colors, such as black, orange, light
green or white can be applied.

A E &K Tech-Long grey

H £ /white ¥ %%/light green #5{f/orange {4 /black

A B BB Tech-Long yellow
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Enterprise identity under the new color system
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The Tech-Long brand slogan is a combination of graphs and words, and the fonts of the
words undergo special modeling processing.

mhf A S8 Interpretation of the brand slogan

“AHiEmEE"

"runs for you"

“EEMEAEME”  “Tech-Long runs for you”

“H7 B RE 2B, BERINSAZPEHMRKR. AR, 2HEMKRSE, ART, BEEURPFZEADL,
HFUEPMERALXRBIR, THRAFSER.

BT RTFBRNGROAEREE, BAUSIEASERNSERT. BE, EEHEUCIHEAMELE, £
ZMEE, ROBINEEERMAAREL2ARFERIR.

“it . BHBIMHE, RTAW “kFEE” . “ENT . “HIH7 MEX, FATIFAMSHTRITNER
EUENAEISHITEAR, RNETEFREGHEN, BEEUMFEASE, £REREFE, HTFTATS5REM
fE360° XiF.

“FOR”: associated with “service”, the word suggests that we will provide the first-rate, most thorough and

comprehensive service to the customers and that we will be committed to customer’s interests and take customer’
s demand as our development target, constantly upgrading product quality.

“YOU: refers to our honorable partners, or to all the Tech-Long staff and shareholders, suggesting constructing
the concept of co-construction and sharing with the enterprise as the subject value, and fully reflecting the civic
responsibility consciousness of Tech-Long as a modern enterprise.

“‘RUNNING” indicates vehement dynamism, endows the enterprise with such meanings of “lasting forever”, “vitality”
and “innovation”, and properly points out that our products follow the running-dominated work mode, while at
the same time brings much life to the products, indicating that is market-oriented and that the entire staff serve

customers and pay the staff and shareholders all-round attention.
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Grand scene highlights
abundant strength
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Tech-Long charms the 2010 (the Ninth)China Brew & Beverage

2010 (BAB PEEFREE. RAHERARZERIES (BB 20100 2HPEKESREERALRAERD, ItEHES
iR & B RA B AEI, T2010F977HE10 B LR & EE PR 50 BRI EE1T .

SR B 80NN ERFNMH X AY53736 B M A (EIE5683ZEINEMIMMAR) FFH TCBB 20101 X —E A 1Tl X [EFRE X BT A X
BREEMITILSEXHMMERES. ERERX50000EAKREEEMNE, RASENIAT28138. 25 7K (HPERRERX
7529. 15 /K, ENRX20608. 5FAK) , H20NEXRMMEXAI583R (HHPERERF225K, EANRE58K) SREEME

WHREPEBRTEHIRSENOEN. £75. 8. YRETREBEFYUNBRAR. RASEERSERMAERLCIEE) i TH|
i, NBRMmEEFEEREEHO, N\rREESTENENTE Y (BERERATIRE. NENRMRESG. RigtHimn
IR BRMBFIAE. BRMEHRIR. TEEITEE. BRESMRES . FENREATLRRRET —HX
BRI FE. CBB 20105 REH. RUEmBISUMAL S5t EEBSIEMN18. 7%, 22. 4%FA14. 9%, BRRIFIZEBSHE1995
FEZHDLIKRB T EIER.

Sponsored by China National United Equipment Group Co and cosponsored by Beijing Zhongging Heli Machinery
Equipment Co., Ltd, the 2010 (the Ninth) China Brew & Beverage (CBB 2010) was successfully held in China International
Exhibition Center in Beijing on September 7-10, 2010.

53736 audiences (including 5683 professional audiences from abroad) from 80 countries have witnessed the CBB
2010, the grandest brand exhibition in Asia-Pacific liquid food industry, playing a significantly leading role in the industry.
Of all the exhibition area of 50000 m2, 28138.25 m2 are occupied by exhibition booths (with international exhibition area
of 7529.75 m2 and domestic exhibition area of 20608.5 m2), on which 583 exhibiting companies (with 225 international
exhibition companies and 358 domestic exhibition companies) from 20 countries or regions have shown their fast and
effective solutions in the aspects of the latest purchasing, processing, packaging and logistics of liquid food. Products
exhibited include the liquid foods from material processing to manufacturing, from finished product storage to tinning and
sealing, from product packaging to warehousing within the industrial chains (including matching technology and equipment,
instrument & meter and auxiliary equipment, raw & auxiliary materials and food additives, packing materials and containers,
trademark and anti-counterfeiting logo, engineering design and consulting, and media information and service; etc).
Abundant exhibiting products have provided a one-stop purchasing platform for professional audience. The number of
exhibiting companies, the exhibition area, and the number of visitors have increased 18.7%, 22.4% and 14.9% respectively

in CBB 2010 than in the previous term, creating a new historic record unparalleled since the first exhibition in 1995.
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During these remarkable days, the 2010 (the Ninth) China
Brew & Beverage (CBB 2010) was grandly opened in
China International Exhibition Center in Beijing; four days of
exhibition has witnessed the participation of 53736 audience
from more than 80 countries and regions, including lots of
Chinese and foreign prestigious enterprises such as: AB-
InBev, Qingdao Beer Group, China Resources Group,

Wahaha, Coca Cola, Pepsico, and Huiyuan, etc, who have

born witness to this grand ceremony.
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—MALE, 2626F A KMER, EIRAERE
BEETIhFESRZE.
The exhibition area of 2626 square meters

is unparallel in any previous exhibitions in
Tech-Long, not even in the whole industry.

Unprecedented scale, ceaseless contract-signing
on the spot, and apparently superior strength

EAFERSTFREEEETENELEL, FERYATSESEIET X
RRECENMNES. —MAE, 2626 A KMER, EREEREETIRES
Rz, BAMNE, BONHE, BEONE, —HESIRT ZHAXRRAR
W, LRK, EEEMEMNSSIE—EERALDHF. 2010977 HMETHPE R

FAESSIEPIAR A EMERE T, BEEERENZSSHERSH.
LXK, REEAESSIE—EALGH

For several days, the No. & exhibition hall BAMRSAEO R HABETBOR N . HAHALNRBEEE, Aol
whereslech=Longiis locatedshas oecn it uui ot sy et vk g I SEN:0 1S B RS el b7k =53] b M ey 4]
of huge crowds of people. _

FREMEFIMREEE IR LEHEMBRIFEIE.

As a leading enterprise in China liquid product packaging equipment industry, Tech-Long will under no circumstance
miss every chance to show its strength. The exhibition area of 2626 square meters is unparallel in any previous
exhibitions to Tech-Long, not even to the whole industry. Grand scale, exquisite layout, and shocking effect have amazed
countless audience instantly; for several days, the No. 5 exhibition hall where Tech-Long is located has been full of huge
crowds of people. On September 7th, 2010, Vietnam THP Group signed a contract for 5 hot-filling production lines in No.

5 exhibition on the spot, bringing the atmosphere in Tech-Long exhibition hall to a climax.

Grand exhibition scale gives prominence to Tech-Long’s excellent strength, pioneering courage and confidence, as
well as its metamorphosis from an agent during the early days to independent research and development at present;
from being planted on the domestic market to focusing on international market, every gorgeous progress made by Tech-

Long has proven to be good evidence for its augmenting comprehensive strength.
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New image, new journey, and new stage
for brand development

HIESMEABRSOUAIETRICIZNG, BIRIEUR. HEAEEE, HRNEENELRBANET NS,
Wﬂﬁﬁgﬁﬁmﬁkgﬁimzﬂﬁﬁ,%%thk—ﬂiﬁmmmﬁ , FINERGEESIRITAROREEEE
PRETTER, BASHHEH, AMIMREE, VIR EEENELHRTEMEIHEEK.

HEREMBRER L, ZEE-—EFK ‘RANMRR RRHFERM” WEBER, ERSMMAEE, REMERE
BRI A R ETiR S AR M N {E. EESERTIZNEE L, EEEBEBELH IR kEPENESF!

It's a strong belief that those who have attended this term
exhibition must have a fresh memory of Tech-Long; the dominant
colors of the exhibition hall are grey and yellow, the brightness of
which not only forges a visual impact but also perfectly displays the
brand image of Tech-Long, whose grandeur leaves an impression
of majesty in people’s heart; meanwhile the exhibition innovation

and design give much prominence to the international elements

of Tech-Long, equipped with novel over-all structure, fashionable B {4 R 7R [X /Accessory exhibition area
environment-friendly materials, and new VI system, manifesting the %13 = /Conference room ¥

enterprise image of Tech-Long perfectly.

On the road of building brand, Tech-Long has been adhering
to the concept that “technology achieves quality, while quality
forges brand”, raising the popularity of the brand and expanding
its connotation while at the same time constantly enhancing its
additional value. On the road of marching for international market,
Tech-Long confidently gives it name for the world to hear the voice

from China!

e e

B —— s

=

i 060 Gl V0 GG

CHIB ET [X/Foreground exhibltlon area
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New deduction of the idea of

‘running for you’

—HRIEEE ARLERAEH— “AHEmEE”
MA “ERE” , RORAAMEFRMEZETALNL. MEL
HRZBERRN—BHREREE. &, BIESNE, 6ZRED
BIEERRENVIPERPZEEENAABESS: BXA,
EIIAETARAX. BMEXRAERZR, HAB. Mi, 4
A—HEZWNEAWETL. ZEERAEKERZEFEL
=, EUMEERINNES.

RoHE, ZEEARPENRSEmI] £EBER
FE, MAnmKLE. Wik, #ik. BREERERTI*
fh, Hi o E & ER 8RR VGER— A IR& SR
RERN, RISHEEBE, REELPRABKEK.

PRAERRS, ZEEZFAUBRSNLEHAES, &

mTAEERERRELS “HRIME + BN =@BE%0
EENT ZRAMIE, FEHIGEIHRERIRMES.

All along, the Tech-Long has always taken the
enterprise spirit of “running for you” as the “hereditary

treasure”, while it has always been our service tenet
to spare no effort to provide customer with the most
professional and personalized service. Look, outside

'f-“._\‘.-‘r/,_"'-'”" N

b |
pack b Se )

the exhibition hall, 6 limousines branded with Tech-Long
sign are always ready for the VIP customers; inside
the exhibition area, special negotiation area and buffet
area are set aside for the sake of customer, making the
customer feel at home by its meticulousness and intimacy.
Knowing China Beijing as the great rendezvous of global
customer, Tech-Long sets there as its main market.

During the exhibition, Tech-Long shows the overall
solutions to the liquid product factory, with a series of
products ranging from water treatment, bottle blowing,
bottle filling and labeling to packaging. The enterprise’s
latest over-light environment-friendly blower-filler-capper
monoblock and probe-type filling equipment won a warm
applause, drawing countless customer to negotiate.

Reviewing this exhibition, the reason why Tech-
Long has made such remarkable achievements is that it
constantly adheres to the principle of “soft environment +
hard power = overwhelmingly strong core competitiveness”
and constantly inserts innovative concept into it.

RB&d, &9 IIEARESE / Photo of part of the staff during the exhibition

REXA, ENFETHRX. BPNBEXAERZR, A Ml KA—MEZWEARI[RE

Inside the exhibition area, special negotiation area and buffet area are set aside for the
sake of customer, making the customer feel at home by its meticulousness and intimacy.

TECH LONG RUNS FOR YOU'!

RIESMNE, 6EBENFIXEEMRERIVIPER
BEERRAEERE

Outside the exhibition hall, 6 limousines
branded with Tech-Long sign are always
ready for the VIP customers.

Text by : Tech-long Zhou Hua
18
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Bearing witness to the achievements and
fast growth of Tech-Long

The ChinaBrew Show did an excellent job of displaying the wide range of packaging
equipment that is made in China. The show covered the full range of machinery, from state-of-
the-art equipment such as Tech-Long’s latest ultra-thin PET bottle blow molder to simple, low-
cost replacement parts. There were a number of exhibits with products of interest for us and
certainly for everyone else attending the show.

The Tech-Long exhibit, actually an entire exposition hall that you occupied, was certainly the

most impressive one | have ever seen at a trade show. It was a superb demonstration of the
range of products and capabilities that Tech-Long can provide to its customers. Watching your
blow molders in operation was quite impressive. It was also a very comfortable location in
which fo conduct business.

This presentation highlighted the advancement in Tech-Long’s product line. It was a pleasure
for us to show this equipment and your company to our U.S. customers. Meeting with your
people enabled our customers to understand Tech-Long’s commitment to its customers’
satisfaction, performance and success. | am sure that this show will ensure Tech-Long’s
continued achievements and growth.

FEERHRRABENRTTHFEFNERENHER. XTRSEZTHARIRE, BiFk
BEEMBREMRITFRIMERAESRGE. RINMEZTZSRN-REIETHHE, MARE

LR EMRS MRS ABIEEFEN.
ZEERESFET —BIRIE ZRESMIBMRSPHRERZIN—IRE. ZEEFAX

ER
ITREESHETRTHINEBREATRAN—BEFRIGEN. RINEHEMKAENIES RS
AEE!

>_

RREBRTEERALEFEARMERESH, JFTHRNKE, RINFEZFREAEZERR
MM#mﬁr%&mmilEF SFRNMMATSE, ERNOEFEEFHTR, 85ES
ATHREERHEE. EFHERAZPHBPMELRESE L. RHE ZITRESBIEL

IRE PRI AR RIE AL AC .

Z [EBevcorpA A& F: Mr. Don Albert
Mr. Don Albert, President of Bevcorp from USA
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“Global” solutions “made in China”

It was incredible this year to see how well many of the China OEM's have matured, whether
technology, quality, and in presentation of capability. This was complimented by the shift of
European OEM at the show who have shifted their manufacture of their product lines to
China, driving both OEM groups toward "best in class" productivity, and creating increased
customer value. The aspect of China supply as a option for manufacturing is no longer a
China only solution but in fact a "Global" one. In order to succeed in all markets, China OEM's
must be brought into the mix in order to win in a extremely competitive market place by
delivering "best cost", and best value for our customers.

SESMBEIREBIMAZ P EEFRWFFEH, TRERK, RELZRIL KA
NEILARBEEARFT BN AOMEGNEN EL MM E PRt BB hE, RN F0
ErEERAERT ‘e BESN, FNEEET AEHRANERME. PEFES
ZTEE “PEMR BRAR, ME— “2XUMN” BRAR. ATEBERANHHL
BSHFH, FEEFRVFEIZETIHEAAMEUKEFRETIRNTSHIINTIE LIRS “&
WA Kig, RRR‘KRARNESRER.

XEBEAREKRMEDH: THIA

Vice President MRO, PepsiCo Global Procurement
Mr. Jim Costa

wa, EHl, RiR!

Original, amiable, shocking!

MR R EIA A BRI =, &2 T AA
THISEEY, BRENNTRFESHIFESR, BA
TXBRIADFIH . FER BBEIE—EZR
mENRESFENRUREANRES. KBRS
£, BEAFEZREUGLARIGEFREI /4, ESY
EMMEHEFFEE, LLEAZIZER, T1EH P EHE
B B FREITI AL W —X EE TR
HEE TENMTIUEI B, XREERESIERI T
EEAE A

EHZEEEI B SIE, HBARIBEETEHA, F
vl !

EARH T BARIERGENFARL, SYEE
FES K BEFE, X—YEIERIRE=FHA
TEXRIRZE, ESYEGOEEIRIERIHLE.
FIHWE], RHEREEIEWE R EXXT .
HEEHE, BEHMETTRERRERFEE [k FL
TR TEHENE, AU AT I %132 72 E 49
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As a domestically well-known brand exhibition,
Beer & Beverage exhibition is highly valued by
personnel inside the industry; to display their
images, the exhibitors devote lots of labor, material
and energy. Over the years, the Beer & Beverage
exhibition has always been the biggest exhibition

among the professional food exhibitions. During this
exhibition, slightly more than ten exhibitors have

already occupied one quarter of the entire exhibition
area, making visitors feel as if entering info a
manufacturing shop, and letting them have a fresh
memory until now. As the leading enterprise in China
liquid product packaging equipment enterprise, Tech-
Long has cast it every appearance into the highlight
of the vision of entire enterprise. Its performance in
the No. 5 exhibition hall is especially remarkable.

Once you step into the No. 5 exhibition hall where
Tech-Long is located, the impression you'd have is
that it’s original, amiable, and shocking!

Firstly, it's original. The exhibition hall is like a
celebration assembly room, and visitors stepping
info it feel as if being invited as celebration guests,
all of which has formed a sharp contrast with the
boisterous exhibition hall, having all the visitors
relaxed body and soul.

Across the Yingbin Door, it is the negotiation
hall which can provide you a broader vision. The
properly-structured and well-organized negotiation
tables are neat and magnificent, beside which
buffet is carefully prepared; humanization has been
interpreted fo a perfect extent, making people feel
quite at ease!

It's strongly believed that those having attended the
exhibition would undoubtedly be impressed by the
exhibition’s grand momentum and glowing colors.
The spot effect is incomparably shocking!

viewing the entire Tech-Long, we can strongly feel
on Tech-Long that Chinese enterprises are gradually
shaking off the shackles of primary selling products
and steadily developing for the brand level. The
exhibition layout of the Tech-Long not only displays
its strong brand consciousness but more importantly
provides an access to exhibiting the enterprise
cultures of Tech-Long.

Having attended lots of exhibitions and been familiar
with various forms of publicity, yet | am only left with
lasting impression by the excellent presentations of
Tech-Long. humanization, communication by hearts,
and the imperceptible influence! We are expecting
Tech-Long to give us another surprise in the Beer &
Beverage conference two years later.

Wish Tech-Long brand could enjoy worldwide
prestige!

(BmIdEHL) &R BHWiE: KKE

Science and Technology of Food Industry, editor in chief: Zhang Tieying
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The overall appearance of Tech-Long in
CBB has left the industry with remarkable

Impression
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As a leading domestic beer and beverage
equipment manufacturing enterprise, Tech-Long
gives prominence to its development of innovative
technologies and advanced solutions in line with
the global development trend. This year, Tech-Long
Corporation innovatively launched the 98 gram light
weight Container which shocks the industry sphere,
riding the tide of low-carbon development fashion
in bear and beverage industries. Obviously, during

the CBB 2010 exhibition, new concepts of low-
carbon, environment-friendly cleaner production
and packaging techniques have become the
highlighted key themes of Tech-Long Corporation.
Under the situation that industries around the world
are advocating a series of environment-friendly
enterprises trends, such as cleaner production and
low-carbon package, eftc., the high-key appearance
of Tech-Long Corporation is a tangible proof of the
advanced technology research & development
ability and the strong tide-leading strength of China’
s domestic enterprises. Crowds of people visited
the exhibition area of Tech-Long Corporation, fully
demonstrating the leading role this distinguished
enterprise has played in domestic industry.

It worth noting that this time, Tech-Long Corporation
has displayed its perfect product line respectively
by way of multi-regions, multi-angles and multi-
positions, as well as the latest technological
developments in different regions, making visitors
more conveniently and quickly informed of the
advanced technologies and unique enterprise
cultures of Tech-Long Corporation.

Simultaneously, we hope that in future exhibition
Tech-Long Corporation could perfect its
categorization of the exhibition area, thus fully
demonstrating the functions of different exhibition
sections. It would be an idyllic scene if Tech-Long
Corporation exhibits its products in units of themes
and displays the Corporation’s advanced and rich
technologies and concepts in different arranged
areas.

Finally, we sincerely hope that, as a leading
domestic corporation, Tech-Long Corporation could
constantly lead the development trend in its industry,
promote new technologies, and present these
advanced concepts and technologies to various
grand ceremonies in distinctive ways in its future
development.

(MR\E) it £H: I5

Modern Package, editor in chief: Ren Yong
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During CBB 2010, Tech-Long has remarkable
performance
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During the 2010 (the Ninth) China Brew & China Beverage (CBB 2010), Tech-Long Corporation
has exhibited in the entire No. 5 exhibition hall various large-scale advanced equipment, such
as big-cavity rotary bofttle blowing machine, probe-type filling machine, blower-filler-capper
monoblock, case-wrapping machine and labeling machine. Numerous professional audiences
have stopped about to visit the No. 5 hall for understanding and inquiry.

In the afternoon of the opening ceremony, numerous media and professional audience have
witnessed the historical event of Vietnam THP Group to sign a contract for 5 hot-filling production
lines with Tech-Long Corporation.

During the CBB 2010, Tech-Long Corporation’s striking booth design, its demonstration of latest
products as well as the revelation of enterprise cultures not only display the good image and
rapid development strength of Chinese enterprises, but also reveal the determination and ability
of Chinese enterprises to catch up with and surpass advanced world level.

GB. REHEARRE) REH ic&: TI Al

Wine and Beverage Technology Equipment, reporter:
Ding Guangye
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DCGS14-240000K ;B FE— 1K #
DCGS14-24000Blow-Fill-Cap Monobloc

PN / Introduction:
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CHINA BREW & BEVERAGE 2010 had been over successfullly. In the
exhibition, Tech-long demonstrated all series products covering all products
for liquid product factory including blowing, filling, blowing-filling-capping,
packaging, labelling machines.

KRR, BERNMHBANEESAER, PERETRE.
MESANRT, HERRTVGERM—ML, AMIERTEER. BL T SHER, BATRENSE, FRE-RET
B TIAS R, B—FAARAEE R R R B R — IR &

DCGS14-24000 blow-fill-cap monobloc is mainly composed of two-step blow molding machine, bottle transfer
starwheel, filling machine and capping machine; it eliminated air conveyor, rinser as well as other several links and really
realized integration of blowing, filling and capping, thus reduced startup energy consumption and floor space, saved cost,
and prevented product contamination in intermediate links. It is an innovative blow-fill-cap monobloc directly from preform
to bottled drinks.

DRDS20#% $t Vi<l
DRDS20 Probe-Type Filling Machine

PR / Introduction:
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Electron probe liquid-level induction and control technology
as well as gravity micro-negative pressure filling technology are adopted for this equipment; liquid-level probe is used to

accurately induce filling liquid level and speed control valve is fixed to control filling speed of materials, which not only

ensures accuracy of liquid level but realizes high speed hot filling; its filling speed can reach 36000 BPH, and accuracy

of liquid level is controlled to £2mm. This equipment applies to hot filling of tea, fruit juice, milk, sports drinks, fibrous pulp

drinks as well as other products.



CPXD6RXH#EHN
CPXD6 Blow Molding Machine

PG4 / Introduction:
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The most advanced bottle making technology
in the world is adopted for CPXD6, one of CPXD
large-cavity rotary blow molding series products
independently developed by Tech-Long. This machine
has high degree of automation and intelligence, stable
and reliable performance, high production efficiency,
the same capacity but smaller volume and lower cost,
with capacity of 6000 BPH. It specially applies to
blowing and making of large bottle with high capacity,
and saves cost for customers to the large extent

based on capacity assurance

ZB60ZK &1
ZB60 Wrap Around Packer

7oA / Description:
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As a new generation of cardboard wrapping
equipment, ZB60 achieved new breakthroughs in various
technology links —advanced B&R control system made
running more stable; independent servo drive made
equipment more intelligent; cardboard overload & missing
detection devices realized automatic supply; multi-
level password control is more helpful for operation and

management of maintenance personnel

Text by : Tech-long Zhou Hua
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At the China Brew and Beverage 2010 (CBB 2010), 2010, a
grand site signing ceremony launched on September 7 ,2010
for purchasing 5 hot filling lines was held by Tech-Long and THP
Group(one of the largest brew and beverage manufacturers in
Vietnam), which amazed the whole industry.

TR TIIHZL
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Contract Signing in Beijing Exhibition,
Remarkable Record in Vietnamese Market

REBEARSIPERBEARITT04280000PHEL

signed the contract again with THP Group for 5 28000BPH product lines
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In 2009, Tech-Long has signed a contract with THP
Group for purchasing 3 28000BPH hot filling lines which
have been successfully installed, tested and formally
put into production, with the equipment stability and
engineering staff’s dedication highly praised by the clients.

It's destined that the year 2010 is again an year full
of great achievements. For further development, THP
Group has newly procured a land with 130-hectare for
the foundation of a brand-new and modern beverage
enterprise. The recent years witnessed the rapid
development of THP Group with its beverage brands
grabbing more and more market shares in Viethamese
market. Therefore, to further meet the needs of the market,
THP Group decided to purchase 5 hot filling lines this year.

Hereafter, many peer discussions concerning the
product quotation of THP emerged, among which are
some manufacturers intending to secure the order with an
relatively low price. Eventually, Tech-Long was succeeded
in purchasing the expected 5 hot filling lines due to its
high-quality machines, quality services and its multi-year
good partnership with THP.

At 3 pm, September 7, the CHINA BREW &
BEVERAGE2010 held in Beijing saw the grand signing
ceremony for purchasing 5 hot filling lines, hosting

by Tech-Long and THP Group in the No.5 exhibition
hall, having amazed the whole industry. Until now, the
cooperative product lines of Tech-Long and THP Group
already total about as many as 15.

Starting to cooperate with each other from the year
2004, now, Tech-Long and THP Group have maintained
the close relationship for almost 6 years during which
mutual development and interactions were achieved
under the great support from Mr. Li Chenglian, the
general manager of Top-Well Company. Later, the year
2008 showed us the successful listing of Tech-Long in
the market, which paved the way for its leading role in
China's beverage market today. Meanwhile, THP Group
has already become one of the largest brew and beverage
manufacturers in Vietnam. It is not difficult to imagine that
without the understanding between the two sides, nothing
above would be possible.

Undoubtedly, THP Group will have its further rapid
development, grabbing more market shares in the Vietnam
market and becoming the emerging giant in the Vietnam
beverage market. Moreover, with mutual support and
development, Tech-Long will continue to cooperate with
THP Group, together striving for the brilliant future.

Text by : Tech-long Oscar.Feng
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