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18th International Packaging Machine,
Packaging and Candy Machine Exhibition in 2008
April 24th-30th, 2008
Dusseldorf, Germany

Tech-Long Booth: 8BE20-12
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Our whole line engineering always makes your products outstanding
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Chaivman’s Speech

Tech-Long’s 9™ Anniversary and Prospect
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As the fast development of Chinese beverage industry, Tech-Long Machinery
Co., Ltd. has also strived for 9 years. Tech-Long insists on the operation
principle of “Runs for You”: our equipments are worlzing at hig]-l spee(l, Runs
for You means to run for clients, for the society, for all shareholders and
employees. The c[evelopment of Tecl’l—Long shows the clevelopment track of
Chinese })everage paclzaging machine industry; every of our improvement shows
the constant pursuance of Tech-Long people to responsibility and mission.
For O years, Tech-Long is dedicated to the development, manufacturing
and selling of middle and high grac]e ]Jeverage paclzaging rnac}]ines, and has
achieved leap clevelopment at the good opportunity that domestic ]:)everage
industry is developing fast. Currently, for both R&D capacity, technical level
and proc]uction scale as well as prot‘luct quality, Tec]‘l—Long lzeeps 1ea(]ing in
the inclustry at l'wme, and the per{ormance, quality and technologies of main
products have reached the world top level, the market share ranks the first
at home, and the pro(]ucts are also exportet‘l to more than 50 countries and
regions including North America, Europe, Africa, Middle East and Southeast
Asia.
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The average ]Jeverage consumption per person in China is only half of the
world average, and is less than 1/5 of developed countries in Europe and
America, therefore, the })everage industry faces an enormous development
space; Beijing Olympic Games will promote the consumption of })everage
in Cl’lina; It is shown from experience and data that Leverage industry will
develop at the speecl dou})ling the increase of GDP, and the powerful increase
of Chinese economy will promote the fast development of l)everage industry;
combining the support to the equipment manufacturing industry from the
government; which will promote the fast deve]opment of Chinese Leverage

paclzaging machine inclustry ina ]ong perioc] of time in the future.
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Facing the future, Tecl’l-Long promises to insist on sincerity, persists in the
operation principle of “Runs for You”, constantly Innovate and improve the
R&D and innovation a]:i]ity, focuses on cleve]oping middle and ]'ﬁg]'l gracle
proc].uct with l'ligl'l cost performance, power{ully increase the market share
through Substituting Imported Products, strives to develop the international
market, improve the influence of “Tech-Long” brand in the domestic and
international marlzet; reinforces the Ieading role in domestic l)everage
packaging machine industry, extends to other fluid packaging machine fields
with our core tec]’mology and strong market development capacity, clevelop
the daily chemical and beer paclzaging machine market, strives to &evelop the

company into the world famous complete solution in comprehensive provider

in beverage and other fluid packaging machines.
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The road of setting up national brand is hard and glorious, thanks to the
support and assistance from friends of all levels, Tech—Long has obtained
outstantling achievements and conﬁ&ence, and the aclvancing step of Tech-
Long also becomes more and steadier. It provides the new cleveloprnent
platform for Tech-Long to list into the stock market, and Tech-Long will
achieve the new leap. In the future, we are expecting to cooperate with you, and
strive for creating value and fortune for clients, for society, for all shareholders

and employees.
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Tech-Long Chairman
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On January 30th, it is the important date for Guangzhou Tech-
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Long packaging Machinery Co., Ltd. ~Tech-Long Share A (Stock
Code: 002209) formally listed in Shenzhen Stock Exchange!
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In the morning of January 30th, Shenzhen Stock Exchange hall
had a hot atmosphere. At 9:29, under the leading of the presider,
all attendants for the listing ceremony closely gazed at the big
stock market display on the third floor, as the count-down of the
clock on the screen: “...... 5,4, 3, 2, 1!” “clang! --- clang! ---
clang!” Guangzhou Tech-Long Chairman Zhang Songming and
Guangzhou Economical & Technological Development Zone
Vice Director Liu Yuelun knocked the bell of market opening,

and the sonorous sound reverberated in the hall.
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The maximization of enterprise value is the target of effort,
it is the responsibility of the enterprise to provide favorable
return for investors. The capital financed from the listing will
be mainly invested in fully automatic high speed PET bottle
beverage filling set equipment technology reconstruction
project, high viscosity fluid filling equipment construction
project, fully automatic high speed PET bottle blowing
machine technology reconstruction project and numerical fully
automatic film packaging machine technology reconstruction
project which have decisive influence for the development of
Tech-Long in the future.
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On January 30th, 2008, the site of Sf]e_nzhen Stock Excl e Tecl g Iistirml nony, the staffs from left to right are Developmen e Offi

Vice Director Sun Xuewei, Tech-Lor'i‘g',Vice Chgfrman Chen Gang, -Long @ba_ H Song.ming, Development Zone ‘Vice Director Liu
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Tech-Long successfully listed in a shares
of Shenzhen stock exchange

Achieved the New Platform for Leap Development
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As the fast deve]opment of Chinese lneverage industry, Guangzhou Tec]'l—Long Mac]’linery Co., Ltd. has also strived for 9 years. Since
the establishment, Tech—Long is dedicated to the c]evelopment, manufacturing and selling of middle and ]’lig]’l grade Leverage paclzaging
machines, and has achieved 1eap development at the good opportunity that domestic l)everage industry is developing fast. The road of
setting up national brand is hard and glorious, thanks to the support and assistance from friends of all 1evels, Tecl'l—Long has obtained

outstanding achievements and confidence, and the advancing step of Tech-Long also becomes more and steadier
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In the Leginning of the new year, Tec}l—Long listed in the stock market after 1-year of preparation, which proviaes the new c]evelopment
platform for Tecl'l—Long.
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At 9:30, once the opening of the Shenzhen Stock Exchange, the
opening price of Tech-Long reached RMB18, which increased
324.53% compared with the issuing price RMB4.24! The entire
hall became the sea of happiness! Such guests as Guangzhou
Economical & Technological Development Zone Vice Director
Liu Yuelun, Guangzhou Finance Office Vice Director Chen
Ping, Guangzhou Economical & Technological Development
Zone Finance Office Director Jiangzhou expressed their warm
congratulation to Tech-Long. Facing the applause, Zhang
Songming Chairman expressed solemnly: “for Tech-Long, it
is the new milestone for the development after successfully
listed in the stock market, Tech-Long will strive to develop into
the world famous complete solutions comprehensive supplier
for beverage and other fluid packaging machine with highest

competitive force.”
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support from investors, Tech-Long promises to standardize
the operation with scientific management according to relative
laws and regulations, actually maintain the benefits of all
shareholders, create good achievements with diligent work,
return the investors and serve the society. In the future, Tech-
Long will put the promise into reality with steady action:
“meet people‘s expectation, develop Tech-Long into the
company with ‘transparent information, standard management
and outstanding achievements’, focus on development
with innovation, powerfully reinforce and develop the core
competitive advantages with the capital market, and provide
satisfied return for investors!”

Text and pictures by:Tech-long Liu Lei
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Ask: What is the main purpose of listing into the
stock market?

Zhang Songming: It is the important mile stone for
Guangzhou Tech-Long packaging Machinery Co., Ltd.
to list in the stock market, and will powerfully improve
the management, optimize the product structure, expand
the scale, brand value and production capacity of the
company. The purpose of listing into the stock market is
to set up complete operation system, develop and achieve
the optimized distribution and utilization of capital
with resources, and achieve sustainable development.
We promise to memorize the basic operation outline
of “maximizing shareholder’s benefits”, improve the
competitive force through technical improvement,
management innovation and cost reducing, keep stable
increase and provide reasonable return for shareholders.
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Ask: Can the achievements of Tech-Long support
the current share price according to the international
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value standard?

Zhang Songming: It depends whether Tech-Long can
powerfully improve the internal value and provide long-
term return for investors if the achievements can support
the current share price. Tech-Long is constantly striving
for this target.
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Ask: Please give a brief introduction to the prospect
of newly constructed project.

Zhang Songming: The product of this project is high
viscosity fluid filling equipment which is the top product in
the field and is mainly used for filling such high viscosity
fluids as p daily chemical product, oil and ingredients.
The implementation of the project is the important
arrangement to increase the market share and extend to
daily chemical packaging machine field.
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he product of the project is originated from the
cooperation of Tech-Long and P&G. After over 1 years
of development, Tech-Long successfully developed the
first high speed high viscosity fluid filling equipment
whose max output capacity reaches 20000 bottles/h in
China, and the first equipment has passed the examination
and acceptance of P&G and put into production in P&G
Europe factory. Tech-Long awarded the P&G 2006 Best

Equipment Supplier Prize. In 2007, P&G signed the
contract with Tech-Long for purchasing 4 high viscosity
fluid filling equipments.
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The implementation of the project can powerfully expand
the market of Tech-Long, optimize the product structure
and add a new profit increase point. Currently, several
daily chemical enterprise are expecting to set up long term
cooperation with Tech-Long in equipment supplying,
therefore, the project is facing a perfect market prospect.
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Ask: What are the advantages and weakness of
Tech-Long compared with world famous enterprises
in the industry?

Zhang Songming: Advantage in beverage packaging
complete solution. As the leading equipment supplier
in beverage packaging industry at home, Tech-Long
is capable of providing complete solutions for clients,
including entire line packaging equipment from bottle
blowing machine, filling product line to secondary
packaging equipment, engineering design planning,
engineering technical support, engineering technical
consulting and so on.
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Advantage in independent innovation. Tech-Long focuses
on independent innovation with the investment in R&D
ranking first in the industry. The main technologies of our
company are developed by ourselves with independent
intellectual properties. Currently, Tech-Long has applied
18 patents, among which, 14 have been authorized
patents, and 4 have been accepted. Additionally, Tech-
Long has drafted the national standard QB/T2736-2005
“Barrelled Water Beverage Fully Automatic Flushing,
Filling and Sealing Machine”, in 2006, Tech-Long drafted
the national standard “Beverage Fully Automatic Bottle
Blowing Machine”. Our fully automatic high speed PET
bottle filling product line, fully automatic high speed PET
bottle blowing machine have reached the world top level,
our tea, fruit juice fully automatic high speed hot filling
set equipment project was authorized as the Project of
Developing Trade with Science and Technology by the
Ministry of Science and Technology, our numerical fully
automatic rotary PET bottle high speed bottle blowing
machine was authorized the key project of Torch Project
of the Ministry of Science and Technology in 2005.
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Advantages in high cost performance for product. Compared
with foreign products, Tech-Long products boast obvious
advantages in cost and price. In terms of cost, it has low
cost in HR, management, management and raw materials;
in terms of price, the prices of our products are only 1/3-
1/2 of imported similar products, which is also the main
reason that our product can achieve “Substituting Imported
Products” and successfully launch into the international
market.
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Advantages in quality and service. Tech-Long has passed
the ISO9001 quality certification of Germany TiiV CERT,
product quality control is strictly performed in various
procedures from design, producing, purchasing, OEM,
warehousing, transportation and after service. Tech-Long
insists on the operation outline of “Runs for You” and the
core enterprise culture of “creating value for clients”, and
is striving for providing convenient, fast and considerate
service for clients.
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Compared with domestic manufacturers, Tech-Long keeps
leading in terms of technology, product quality, sales
capacity and brand awareness, however, compared with the
multi-national enterprises in the world, there’s still space
for development in terms of capital strength, production
capacity, technology, market share and the sales network
in the international market, particularly, the multi-national
enterprises are mostly listed enterprises, among which,
Germany KRONES and KHS are listed in Germany
stock market. In order to shorten the gap, Tech-Long
has strengthened product R&D and international market
development, after financing through the stock market,
the production capacity and market competitive force of
Tech-Long will be obviously improved, and Tech-Long
will compete with the multi-national enterprises at a higher
platform.
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Ask: What about the plan for the business development

in the coming years?

Zhang Songming: Middle term target (2008-2009): on
the basis of strengthening product R&D and technology
innovation, improve the technical level of products, control
product quality, and construct the strategic cooperation
relation with quality clients, particularly the top quality

clients. Expand the production scale of fully automatic high
speed PET bottle filling product line and fully automatic
high speed PET bottle blowing machine, improve the
quality, technology and stability of daily chemical product
filling equipment, powerfully improve the capacity as the
entire line equipment supplier and service supplier, increase
the market share in domestic and foreign fluid packaging
machine field, and strive for increasing the sales income in
2008 and 2009 by 30% compared with the previous year.
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Ask: Please give a brief introduction to the development of
domestic beverage industry in recent years.

Zhang Songming: The wide application of PET bottle in
beverage packaging industry promotes the enormous market
to PET beverage packaging machine. PET plastic bottle
has a big market space, which requires quality PET bottle
blowing equipment and PET bottle filling equipment.
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Beverage producers have a high demand on high speed and
automatic producing equipments. As the concentrating of
beverage industry, beverage enterprises have also presented
higher demands on high speed and automatization, which
promotes the technical improvement of beverage packaging
machine.
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The step in “Substituting Imported Products” in is
accelerating in Chinese beverage packaging machine
industry. Since Chinese packaging machine industry
has late starting, low technical level, the precise and top
products for the domestic enterprises are mainly imported.
In recent years, several national brands started to launch into
the top field of beverage packaging equipment, and have
developed a batch of products whose technology reaches
the international top level with high advantages in price and
service, which has broken the situation that multi-national
enterprises monopolizes the market of top products.
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Beverage packaging complete solution has become the
trend. Beverage packaging complete solution includes
to provide comprehensive services from bottle blowing
machine, filling product line to secondary packaging
equipment entire line beverage packaging equipment and
engineering design planning, engineering technical support,
as well as engineering technical consulting, which can save
packaging cost from entire line technique, engineering
design planning and personnel management.
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On January 16th, 2008, on the site of Promotion in
Shenzhen, Tech-Long Chairman Zhang Songming
is Giving Speech

_t }? ﬂ;ﬁ;ﬁl}tﬂiﬁ Site of Listing Performance Activity
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Tech-Long Senior Offices on the Site of Promotion

At i o BT AXERA
Attend to answer the questions of the investors
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Ask: What are the main obstacles for the development
of the industry in your opinion?

Zhang Songming: Product quality and brand reputation.
It must pass strict product quality certification program
for developing into the packaging equipment supplier of
big beverage producer. The product quality certification
program of big beverage producer to equipment supplier
requires over 2 years with strict requirements on the
production procedures, quality management, working
environment and even operation situation of the supplier.
Generally speaking, the equipment supplier may become
the formula supplier after repeated correction and a period
time of supplying tests. Beverage packaging machine
aims at the professional clients, it requires the supplier to
constant strengthen technology and innovation, constantly
develop new products according to the market demands,
constantly improve product quality and service and win
the acceptance of more clients for setting up a famous
brand.
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High requirements in personnel and technology. Beverage
packaging machine covers complicated technique,
particularly for high speed fully automatic equipment. It
requires high investment with complicated organization,
long production cycle and high requirements to the
skill of employees for applying advanced technique and
technology. Therefore, it forms the technical doorsill

in terms of R&D technology, technique and production
management technology for the enterprises who are
interested to involve into the industry. The customized
production for lower stream of beverage producers presents
higher requirements on technique and technology, and
the enterprise which is not in the industry can’t develop
customized and market-oriented products without certain
foundation in technology.
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High requirements in quality and service. The use of
beverage packaging machine is closely relative with
people’s life, and is relative with the health and even
life of people, therefore, it has extremely requirements
to the product quality. Packaging machine product must
meet various quality standards regulated by relative
administrations, and the beverage producers also perform
long terms test and inspection to the product quality.
Particularly for fully automatic high speed beverage
packaging machine which has high speed and high output
capacity, it may cause enormous loss for the producer if
there’s serious quality defect, therefore, the equipment
supplier must have strong technical service capacity
and can timely provide technical service. Additionally,
beverage producers care more about the beverage
packaging complete solution, and the beverage packaging
machine supplier must be capable of providing complete
service and timely solving various problems during the
course of production, therefore, big beverage producers
always keep solid cooperation relation with the equipment
supplier.

(END)
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John Holzemer, Engineering Supervisor of Coco Costa 2% # &

Cola USA Head Office in the party Vice President MRO, Mr.Jim Costa signature
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] On January 20th, 2008 Tech-Long successfully launched in the Share A of Shenzhen Stock Exchange
Guangzhou.Shang ri-la Hotel (Stock Code: 002209). In order to express the gratefulness to the friends of all levels, Tech-Long held

the ““Runs for You” Tech-Long Held the Thanksgiving Evening Party After Successfully Listed in the

“ﬂun 5 f o r ou’ 4 1—1 1 d 1—1 Shenzhen Stock Exchange” on February 28th, 2008 in Guangzhou Shangri-la Hotel, and more than 400
TeC —Long He the guests from administrations, finance, associations, clients and suppliers attended the party.

Thanlzsgiving Evening Party After Successfu”y Listed in the Wi, BEREFKEIE IR, REAFTREREERARR TG4
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In the party, Tech-Long Chairman Zhang Songming gave the speech and extended the welcome to the
friends of all levels on behalf of the company and all employees; Chairman Zhang said: the successful
it 5_i1 —— listing of Tech-Long promotes Tech-Long at a new start point with more opportunities. With the encourage,
Tech-Long has also realized the heavy responsibilities, and Tech-Long promises to persist in independent
innovation with the spirit of hard struggling, undertake the responsibility of “substituting imported products,
- ! flourishing national industry”, powerfully develop Tech-Long to bigger and stronger, strive for creating
=y ‘ é ' more fortune and higher value for clients, shareholders and society, achieve the outline of “Runs for You”,
W achieve permanent operation and create international brand. Guangzhou Standing Vice Mayor Wu Yimin
¢ Y- gave the speech, congratulated the successful listing of Tech-Long and encouraged Tech-Long to make
persistent efforts for creating higher value for the society.
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. Develop core competitive force with the
thought of Permanent Operation
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Enterprise operation is like rowing up-stream, not to advance is to drop
back. Tech-Long, like a boat on the wave in the market, and keeps striving
in the dangerous shoals. And it is the enthusiasm, dream and the thought of
developing eternal operation of the young and energetic staffs support Tech-
Long.
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It is difficult and glorious to set up the national brand. Reminding of Tech-Long
at the early phase, it is only a small factory with only 20 staffs, the production
value was only several millions RMB, and could only produce such low

grade parts as conveying chain and provide simple repairing
service, and faced numerous difficulties after involving into the
beverage packaging equipment manufacturing industry,Simple
workshops, blank technical R&D strength, only 5-gallon water
treatment system, combing the shortage in capital, Tech-Long
walked with great difficulty. However, Tech-Long didn’t cower,
and confirmed the strategic thought of “independent innovation,
substituting imported products, focusing on middle and high
grade beverage packaging machine”, and advanced forwarding
with big step.
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The development road is not even. The founders of Tech-Long
break through brambles and thorns and insist on the development
mode of “dumbbell” from product R&D and market development
through introducing technologies, cooperative development
for absorbing world top technologies and then innovates after
digesting; at the same time, Tech-Long is constantly attracting hi-
tech talents, strengthen the investment in technical R&D, persist
in the strategy of “introducing and independent innovating”, and
focus on technical R&D and market sale, promote the market
with innovation, and aim at the top clients.

S NFER R, BERELES 7 AR T 3 AL
%i, WZHTIR T AR BRI 51 R
Waie, BMAL100 28R R N GRIDFFAIBN,
B HRTEBEARM K P OME S EmH AR
B AR Z 1 2 18T L FI B ARFAT A5 HE A € 5 A
2000426 — 5 2 B shhE ¥ WML R] T 2] 4 K52 it
AR BER . REEERRITZMZHET
25 MR AR IR 55 9 /N B AT 0 AT SR A ) 46 5 [
Al B 4 Bk A S VRO s AL PR Aol 4 38 3 01 )
FIWAT MV 2B W I AN I8 £2 /= T 37 o5 A R 1 B ATl e
KA. HET, BEECER N T IO S, A%
R, Fil. BEDARE. A AR A R . 5
. ARER. R, hE. RILEENM LR
WA B BERI R . — B E SR, X ERE N IR
SHMELYNEE, f£EHCRBEERMFEN, B
BB U R Tl i &

After 9 years of development, Tech-Long has obtained
outstanding achievements in various aspects, and gradually
accelerated the development step. From the combination of
introduction and innovation in early phase from the research
team of more than 100 technical staffs and the provincial
and municipal class engineering technology R&D center and
key hi-tech enterprise; from blank technology to 18 patent

technologies and the constitution of industry standard; from
the production of the first fully automatic rotary bottle blowing
machine in 2000 to the big set equipment and entire solution
and turn-key engineering today; from the small factory of
providing repairing service to the global strategic partner of
such multinational enterprises as Coca Cola; from imported
equipments for domestic enterprises to the breaking of industry
monopolization and constantly increasing the market share as
the leading enterprise in the industry at home. Currently, Tech-
Long has become the equipment supplier of such domestic and
foreign famous enterprises as Coca Cola, Pepsi-Cola, P&G,
France Danone, San Miguel beer and Dali Group, Wahaha,
Robust, Coconut palm, Zhongfu, Zijiang. Tech-Long is
gradually putting the ideal into reality, and is also leading the
development of national industry when developing itself.
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2007 is an important year for Tech-Long and also the harvesting
year of insisting on “Independent Innovating, Substituting
Imported Products”. In 2007, Tech-Long enjoyed flourishing
business and received news of victories. Such new products
as the blowing, filling and capping integration machine with
independent intellectual property were promoted into the market,
and the sales volume also increased steadily; market share
ranks leading in the industry as the leading role. The product
quality and reputation of Tech-Long also received acceptance
and praise from the society, and Tech-Long was also praised
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as the “Enterprise Who Honors Contract and Keeps
Promises”.
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As the important development strategy of Tech-Long,
the listing passed repeated examination in 2007 and
was approved by Issuance Examination Committee
in December, and Tech-Long successfully listed in
the Shenzhen Stock Exchange on January 30th, 2008.
The capital financed from the stock market is for
promoting the development strategy of Tech-Long,
increase the market share, optimize the financial
structure, powerfully improve the financing capacity
and anti-risk capacity, provide adequate resources
for the development of Tech-Long, and accelerate
the step to achieve the middle and long-term target.
And Tech-Long is also the first listing enterprise in
Chinese beverage packaging machine industry. And
the successful listing also strengthens the status of
Tech-Long as the leading role in the industry and
will also promote the development of the enterprise
industry.
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Today, after conquering numerous difficulties, Tech-
Long has stepped onto a brand new road. In 2008, as
the price increase of raw materials and value increase
of RMB, it is full of opportunities and challenges for
both Chinese machine manufacturing industry and
Tech-Long. 2008, is also the new start point for Tech-
Long, as the improvement of general technology of
the industry in China, Tech-Long, the technology-
oriented with high additional value manufacturer will
also become eye-catching in the world.
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After 9 years of striving, Tech-Long achieved success with the
enthusiasm and dream but also the constant effort and infinite
creativity of Tech-Long.
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The process of innovation is difficult and requires grand ideal,
strong volition, stalwart persistence and technical talents as
well as sharp market sense. In the future, it will be the target of
beverage machine manufacturers to meet diversified demands
of the market, improve the taste, enrich the connotation with
“personalized design” and technical equipments, which is
also the development direction for the manufacturers. Tech-
Long will invested more resources for improving the capacity
of independent innovation, strengthening the protection of
intellectual property, constructing the national class technical
R&D center and postdoctoral station, expanding the output
capacity, constantly meeting the market demands, and
developing the core competitive force basing on the thought of
“permanent operation”, and constantly creating the new history
with the enthusiasm and creativity of Tech-Long people.

Text by:Tech-long Sniper.Liu / Mukee.W
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Tech-Long and P&G Donates for Hope Project
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In the new year, it is most worried for principal Nie of Hubei Macheng Shengmagang Town Deshengzhai
Central Primary School how the children keep studying in the dangerous building in the new term. However,
at the start of 2008, the RMB250,000 donation make the teachers and students of Deshengzhai Central
Primary School experience the warm of timely help. When knew that the donation is from Guangzhou
Tech-Long and P&G, principal Nie said with warm tears: “The classroom which was dangerous met the
snow disaster, the learning environment of the children is too hard, the donation is the same as timely

helpl" And from then on, the school which was named as “Tecll-Long and P&G Hope Primary School” will

receive constant care from above two enterprises.
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Tech-Long Vice Chairman
Gang Chen, P&G Asia Region
Engineering Department Vice
Supervisor Mr. Gaspar Andres,
who are on behalf of Tech-Long
and P&G to donate to China
Youth Development Fun, Xu
Zhijing and Tao Mengyuan from
Hubei Macheng Shengmagang
Town Deshengzhai Central
Primary School accepted

the donation as the student
representatives
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China Youth Development Foundation
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On February 19th, the simple donation ceremony was held
in Tech-Long workshop in Luogang District of Guangzhou,
Guangdong Province Youth Development Fund Secretary-
General Mr. Lin Qiaolin, Development Zone Education Bureau
Secretary Sun Liping, officers of Tech-Long and P&G, the
teachers and students representatives from Hubei Macheng
attended the ceremony, and wit the important moment together
with nearly 100 employees of Tech-Long. The snow disaster
affected millions of people, when above two enterprises have
known the stricken information of Deshengzhai Central Primary
School from China Youth Development Fund, the senior officers
of above two enterprises reached the common sense to donate to
the school, which is the 131st Hope Primary School donated by
P&G, and is also the first time for P&G to jointly support public
welfare establishment and fulfill the social responsibilities with
the domestic upper stream suppliers.
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Development Zone Education Bureau Secretary Sun Liping
said, “I’'m very glad that our outstanding private enterprise can
cooperate with multi-national enterprise in charity and actively
undertake the social responsibilities, particularly when the
society encounters big difficult, which is the excellent model
and example, this cooperation is one of the important output

—

for two enterprises to share development, we hope to see the
naissance of more partnerships, and hope the supplying chain
of multi-national enterprise can become the chain for passing
social responsibilities, and promote the harmonic development
of the society.”
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P&G donation representative, P&G Asia Region Purchasing
Department Vice Supervisor Ye Lin expressed, “2008 is the
20th ceremony for P&G in China, for 20 years, our target is
to improve the life of Chinese consumers, through out efforts,
many P&G brands have become the intimate partners for the
daily life of Chinese consumers. In order to achieve this target,
P&G is also actively undertake the responsibility of promoting
the development of society, and return the society through
support education, public heath and rescuing disaster. Facing
the snow disaster in South China, P&G, as the multi-national
enterprise locating in South China, is obligated to undertake the
social responsibility, assist the government and stricken people
to out of the trouble, after realizing the disaster, P&G donated
RMBI1.02 million and relative articles for the passengers in
Guangzhou in short period, today, the successful cooperation
in public welfare establishments with Tech-Long benefits from
the successful business cooperation of both enterprises but also
benefit from P&G who has been dedicated to public welfare
establishments, we are very glad to see that the integration
strength for us to local society is also strengthening when we are
developing with the upper stream partners!”
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As the important initiator of this cooperation, P&G has linked
tightly to Hope Project and started to support the Hope Project
since 1996, and is the multinational enterprise in China who has
donated most Hope Primary Schools, for 12 years, P&G has

donated RMB32 million to the Hope Project, constructed 131
hope primary schools, and assisted more than 70,000 children
to obtain a good learning environment. With rich experience and
innovative thought, P&G has developed the unique P&G Public
Welfare Mode --- “Begins with me, affect consumers to assist
the desired children in living, study and growth together with
business partners”, which has developed a new road in donation
of'education, inrecent years, P&G has jointly donated to the Hope
Project together with business partners, including Tech-Long,
P&G has cooperate with 16 business partners to contribute to the
Hope Project, and jointly donated 31 Hope Primary Schools. As
it says by the P&G Foreign Affairs Department Manager Wang
Chengcang, “It is the important strategy for P&G in undertaking
social responsibilities to jointly support the Hope Project with
business partners, after 10 years of efforts, we have successfully
implanted public welfare establishments into business chain,
and formed the “green business chain”, currently, we are
actively devoted to promoting the flourishing and development
of this chain, promoting the development of the industry and
the society in a wide range! After cooperating with 15 lower
stream retail enterprise, it is the first time for P&G to cooperate
with upper stream supplier in public welfare establishments, it
is another breaking and extension for our green business chain.
P&G is proud to have the far sighted partner as Tech-Long, and
is searching for more partners, expecting to bring warmth for
more children!”

Text from :P&G
Pictures by: Tech-long Wu Shanghua
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What do you know about Russia?
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You know that Russia is a vast country with unique culture and
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its special cuisine.
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Russia is the biggest country in the world (1/6 of worlds dry
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land), it covers 11 time zones, has a population of 141, 377,752
people. Center of Eurasia, heart of former Soviet Union and now
center of CIS region possesses the water area of 79,400 sq km.
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For global economy output rose in 2006 Russia successfully
made up 6,6% and took 3rd place among the leading countries.
As for the trade, main import commodities for Russia include
machinery and equipment, consumer goods, medicines, meat,
sugar, semi finished metal products. Import Russian partners
include Germany, China, Ukraine , Japan , South Korea, US ,
France, Italy .
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Beautiful Night Scenery in Saint Petersbur
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During World War II when Russia was attacked by Nazi, the
country had to fight for defense and needless to say, all civil
manufacture was turned into military. Later, right after the war,
Russia started global confrontation with o — United States.
Countries were competing for military power for almost 50
years. It turned bad for Russian economy and especially for civil
industry. After political reforms and economic crisis in 1990th,
the machining capability was devastated. Russian industry had
to focus on strengthening specific manufacturing comparative
advantages and didn’t put much focus on developing packaging
equipments. Thus, packaging machinery in Russia is less
produced inside and mostly imported from abroad.
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Machinery is mainly imported from Europe: the quality of
European equipments and technologies is well-known and
acknowledged everywhere in the world. For big beverage
producers in Russia machinery is coming from Germany, Italy
and France. For small capacity lines — equipment is imported to

Russia from Poland, Bulgaria and Ukraine was used.
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Nowadays Chinese beverage packaging machinery is slowly
getting into Russian bottling industry but it has some obstacles to
overcome. The reason of little popularity of Chinese machinery
is that Russia was among first countries to receive first exported
goods from China which had low cost but poor quality. It was
long time ago but made a certain opinion for Russian people
about Chinese quality. This opinion is slowly changing nowadays
as China is becoming an important part of global development
and Chinese goods are becoming more popular and attractive.
Therefore, the first task for Tech-Long is to help to overcome old
views on the Russian market.

T 5 A
Features {’f the Market
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Second, market is shared by transnational corporations like
Coca Cola, Nestle, PepsiCo, Danone. Market share of Coca
Cola and PepsiCo together counts for 55% in production and
75% in sales in 28 biggest Russian cities, in 20 Russian cities
Coke takes 35% of market share. All together Russian beverage
producers are enjoying only 15% of market share and 10% sales
in 28 big Russian cities. Therefore competition between Russian
companies keep on a high level and it makes it possible for
giants to take over smaller companies. Russian big corporations
are being taken over by those giants and join their multinational
families. Juice market looks a bit different. It has 4 obvious
giants: Leader of Russian market Lebenyansky (occupies
30, 5% of juice market in sales, listed in top-ten world’s juice
producers); Multon (23,5% was bought by Coca Cola HBC);
Wimm-Bill-Dann (19%); Nidan (17,7%, 2007 agreed to be sold
to British Lion Capital in 2007).
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Russia traditional national garment

Third, the area of Russia basically can be divided into 3 main
zones of production: Center (Moscow area), South (Southern
federal region, area around Black Sea and Azov Sea including
Volga region), Siberia (area around Baikal Lake and huge
rivers). This counts for more then 769 beverage producers — 4/5
of beverage producers in Russia.
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Russia trip 2007

In the second half of 2007 it was decided to attend exhibition
in Russia to get more familiar with the market and get the
market familiar with Tech-Long. Among 2 exhibitions: Techno-
Food and Drinks Industry. The last one was chosen because of
convenient timing and good references - it was recommended as
a gathering of biggest players of Drinks market in Russia.
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Grocers in Russia street
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On March 7th, THP Group Dr.
Tran Qui Than and Tech-Long
Chairman Zhang Songming
signed the contract on 40000BPH
glass bottle filling line in Tech-
Long Guangzhou head office

lech-Long Tormally launches info
fhe filed of beer packihgmacnine
ZABARE KT H i Vietnam THP Group orders the first glass bottle
— ARk A Bk g
Tech-Long Team and Local £1111ng equlpment from Tech—Long
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possible! Let’s do it together!

On March 7th, 2008, Tech-Long and THP Group which is one of the biggest beer and beverage
manufacturers in Vietnam signed the purchasing and selling contract on “40000 BPH glass bottle
beer filling entire line equipments”. The contract was signed in Tech-Long Guangzhou Head Office
by Chairman of Tech-Long Zhang Songming and Chairman of THP Group Dr. Tran Qui. It is the first
glass bottle beer filling line after years of research and development by Tech-Long, and is also the
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Company7: 3] 49 & 42 72 Alexander key and new product promoted by Tech-Long after listing into the stock market in January 2008. The
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at the exhibition
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It is the third cooperation between Tech-Long and THP, on 12th December, 2007, Tech-Long and
THP successfully signed the contract on the second 28000 BPH PET beverage hot filling entire line
equipments, including two RM 14, one set of 16T pretreatment equipment, 90 CPM film wrapper and 25
CPM paper wrapper; and two sets of 16T pre-treatment systems. On 25th, January 2008, only 1 month
after signing the contract, the hot filling line has successfully put into production. Under the condition
when only one RIM14 bottle blowing machine is working, filling capacity has reached 18000BPH,
which means that the speed for blowing heat-resistant bottle of single chamber has reached about
1300BPH. The operation of Tech-Long entire line equipments has earned high praise from THP.
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Tech-Long, as the leading enterprise in Chinese beverage packing machine, ranks leading in terms of
market share for several years in the field of beverage packing equipment, in 2007, the export volume
occupies more than 30% of the total sales volume. On January 30th, 2008, Tech-Long (Code: 002209)
successfully listed in the Chinese Stock Market A. Since the establishment, with strong technical and
rich market resources in the packing equipment industry, after introducing capital, Tech-Long has
accelerated the developed in the field of beer packing machine, it means that Tech-Long targets the
high grade clients since the output capacity of the first line reaches 40000 bottles/h, at the same time,
the successful cooperation with THP has also promoted the confidence and determination of Tech-
Long in powerfully develop the market of beer packing machine.

Text by:Tech-long Adam.Luo
Pictures by:Wu Shanghua
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Hassani Group of Companies is a family owned organization based in
the U.A.E operating directly in five countries with number of associates
in different parts of the world.Its activities are split into 4 major

categories that are: Trading, Manufacturing, Retail/Fashion and Services.
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Hassani Group'’s first commercial activity in the U.A.E can be

traced back to 1912 when Mr.Baba Hassan Hassani founded a small
convenience store to supply basic amenities to scarcely populated
Dubai. In early 1950°s Mr. Mohammad Hassani, established Hassani
Trading Company (HTC) , which laid the foundation for shat is
known today as HASSANI GROUP OF COMPANIES a dynamic and
diversified group with over 30 different subsidiaries employing over
2000people and growing.
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Layout Drawing of Dubai

Biggest Industrial Park

71 | N | - Invested by HASSANI
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Mr. HASSANI is a sagacious, brave, humorous and successful
merchant. His HASSANI Group has high influence in Dubai
as a big and comprehensive group with business covering real
estate, industry, tourism and trade. The group has cooperated
with HSBC Bank for over 60 years, and shared the world famous
Dubai Port, with dozens of factories in Middle East and Africa
with business covering foods processing, can making, printing,
furniture, beverage and garment with sustainable extension. It is
said that the Industrial Park invested by HASSANI is the biggest
industrial park in Dubai.
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Mr. HASSANI has deep emotion to “Made in China”. It is
revealed from his Chinese suppliers, HASSANI purchases about
USD20 million of products from China. And most raw materials
and machines for many HASSANI factories are purchased from
China.
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Mr. HASSANI likes challenge and hunts in Africa prairie each
year, challenges the nature, he also visits the world biggest Amazon
tropical rain forest, and swims in the cold Amazon River for purifying
the dust in the city and experiencing the calm and harmonic nature.
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The challengeable spirit of Mr. HASSANI and the spirit of Tech-
Long in constant surpassing are harmonic.
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Tech—Long successfuuy proviclecl entire

paclzaging procluct line from bottle feechng to
staclzing equipments to HASSANI
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On August 20th, 2007, under the valuable help of Mr.Jinesh from
Sure International LLC,Tech-Long formally signed the contract
with Dubai HASSANI Group for a 15000BPH mineral water
line from preform injection to palletizer .. The success of this
project made all Tech-Long employees excited and astonished
the entire domestic and foreign packaging machine industry:

this is the order with highest value in Middle East and Africa
area for Tech-Long; and is the first order in injection moulding
machine in the abroad market for Tech-Long; Tech-Long is
the only one Chinese packaging machine enterprise who can
provide complete PET beverage packaging product line solution
from bottle feeding to packaging stacking service! Tech-Long
proves the capacity of “Made in China” to the world, and make
the world realize the attraction of “Made in China”!
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The course of signing the contract is legendary. It only cost
one day from contacting with Mr. HASSANI to the successful
signing of the contract. However, as what the Chinese suppliers
of HASSANI said, the successful signing of this project is not by
chance but the necessary.
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First, Mr. HASSANI has prepared for the project for a long time, and he also had intensive desire to
invest in beverage industry with long term and detailed market investigation; additionally, he also
contacted with Italy SIPA for several times;
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Second, after visited Tech-Long in August, 2006, Mr. HASSANI had very deep impression to the
complete management and operation system, strong technical strength, complete after service system,
outstanding production chain with stable operation and reliable quality, careful and fast response
team and the influence of Tech-Long in the industry at home; the sincerity of the purchaser, powerful
recommendation and the relation between Tech-Long and Mr. HASSANI have also set a solid foundation
for the success of the project. The project will be located in the area neighboring Iran and Iraq where has
stable economy, beautiful environment and high water quality. The main target market of the project
is Iran where has enormous market potential and Iran which has been destroyed by war with serious
shortage of water products, which also shows the wisdom and courage of Mr. HASSANI!

Text and pictures by :Tech-long Aeron Gao
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beer industry
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I,)c\'clnpmcnt of Chinese beer inJUs{'ry

Beer industry, which occupies half of the fluid packaging foods
market, develops from early 20th century, and obtained fast
development after 1980s. In 2002, China surpassed USA and
developed into the biggest country in producing beer for the first
time, from then on, beer output still keeps the increase speed at
10%, and China has ranked at the first for continuous 5 years. In
2007, the increase of beer industry at home exceeded 14%, and
the Chinese beer industry has entered into the quasi high speed
increase phase, as the integration of domestic beer producers,
the profit of domestic beer industry also keeps rising. As the
daily consumable, beer is facing the opportunity of consumption

eet the requirements o
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Packaging System

upgrading. Under the leadership of big beer groups such as
Tsingtao, China Resources, Yanjing, Zhujiang, China is striving
for the world strongest country in beer. As the fast development
of beer industry, beer secondary packaging industry is also
keeping development.
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Tech-Long, as the leading enterprise in Chinese beverage
packaging industry, possesses the biggest workshop and biggest
R&D design base in beer, beverage production industry in
Asia. After obtaining the outstanding achievements in beverage
equipments industry and developing from 5-gallon bottling
equipment to beverage factory solution, Tech-Long has set the
vision to the new field --beer industry.
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Tech-long Packaging System

J&, BI20074F KM —F Zh A H, K EREA A B
Wy, DR E PR ENCAE, MILITRE T2
YR ARV, H RTS8 b C 2 TR A AR
FERGRI . Pl Bl 400 R -3
FA-BIAE IR AR/ Rl R/ A BRI S 2
Pt . BE20084E3 A, KEREC LA N E M Ak
JLtHREFRET EAHEZRERE, 480
AR LRI B, BB 6 E N AR
P FRAEAR 5505, [ P9 22 5 0 4% M i ol 2 e e
WA SR H . [nBevMiyf . feimMiy . 5 N .
R 25 ] PN A/ R4 M L B AR 4K 0K R A
BT WK . 20084F, AR RE A R DIE SR A 5
e BTN BB, K xF ] P A 8 R o e A
FEER, B AT BRI ARATL. A
I, KB R BN A BREEAS SR LR . OB ek
PR T R TT S A AR LR bz — .

From Tech-Long secondary packaging equipment was exhibited
in Beijing Beer Beverage Exhibition in late 2006 to late 2007,
Tech-Long follows the market, undertakes the responsibility of
meeting the demands of clients, has developed entire series of
packaging equipments, and dozens of products such as carton
wrapping and packaging machine, hot shrink film packaging
machine, carton shaping - packing -sealing equipment, case
palletizer / empty bottle depalletizer, bottle removing/ stacking
machine has been delivered to clients. Till March 2008, Tech-
Long has successfully provide nearly 100 sets of secondary
packaging equipments for dozens of domestic and foreign clients.
When providing service for Coca Cola, Huiyuan, Zijiang and
Dali, several domestic famous beer producers such as Yanjing
beer Group, InBev beer, China Resources beer, Carlsberg beer,
Zhujiang beer have also reached the intention to purchasing
equipments with Tech-Long. In 2008, Tech-Long, grasping the
opportunity of listing in Shenzhen Stock Exchange, will launch
beer filling product line into the market, form complete beer
beer filling, packaging product line. At that time, Tech-Long
will become one of the several enterprises who are capable
of providing beer, beverage packaging product line complete
solution in the world.
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“The fragrance of plum blossom sharpens in the bitter cold, The
edge of a sword becomes keener through honing”, in a short 1
year, Tech-Long secondary packaging equipment development
team experienced frustration and failure and developed from

__

imitation to innovation on the basis of constant exploring and
summarizing, and has constantly developed new packaging
equipments. Currently, Tech-Long is the only enterprise who
possesses hot shrink film packaging machine technology patent
at home, and a series beer packaging equipments have been
widely applied in the beer industry. Till present, more than 100
sets of secondary packaging equipments have been delivered to
users.
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As the developing of Tech-Long secondary packaging
equipment technology, in the future, Tech-Long will undertake
the responsibility of meeting the requirements of clients and
market, develop and manufacture more and better secondary
packaging equipment for creating higher value for clients.

Text and by :Tech-long Mart.Wang
Pictures by:Tech-long Mukee.W
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(From left) Beijing Zhongging Heli Machine Co., Ltd. General
Manager Cai E, Beer Brach China Alcoholic Industry Association
Director Xiao Derun, Guangdong Province Beer Association Chairman
Guo Yingxin, China Alcoholic Industry Association Secretary-General
Zhao Yali on the site of Tech-Long Thanksgiving Party. Officers of
the Association expressed their confidence to Tech-Long packaging
equipments.
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J]y the best beer in the word”, the
slogan which Ic simp]c with p)wfol]l]c[
connotation looks to cxp]ain the pl‘i(lc of the
beer company with more than 160 years of

]1ist01'y.
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Denmark is the hometown of Andersen whose
Jr'air.v tales enriched the world literature and
were known l)y millions of children and adults.
Car]sberg‘ beer, which was born in Denmark, is
the ])ig enterprise which creates 1(airy miracle
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Carlsberg Brewing Co., Ltd. Head Office in
Copenhagen of Denmark
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From the hotels near the Central Railway Station in Copenhagen to the Waerbi slope in south of
urban area, the car crosses the “Elegant Gate” which has unique appearance with extremely high
architectural value, there is the head office of Carlsberg Brewing Co., Ltd.
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In November 1847, a youth in Copenhagen name JeCeJacobsen established a beer factory in Waerbi
slope outside of the old rampart of the capital and named it as "Carlsberg" which means "Slope of
Karl", Karl is the son of Jacobsen, and slope means the Waerbi Slope. In 1871, Karl ¢ Jacobsen
succeeded to father’s business, and set up the new Carlsberg Beer Factory in 1882. The new and
old Carlsberg beer factories were emerged in 1906 and was renamed as Carlsberg Brewing Co.,
Ltd. In 1970, Carlsberg was emerged with Dubai Company and established Carlsberg Co., Ltd. with

XM ERGRE S LA
Exhibition of Beer History of Carsburg Head Office

business covering beer and soft beverage producing and selling. As the world famous enterprise,
Carlsberg has set up enormous sales network in more than 150 countries and regions with more
than 100 produce bases in five continents with annual output of beer exceeding 8 billion liters as the
world fifth biggest beer producer. In order to assure the quality, improve the technique and develop
new products, as early as in 1875, Carlsberg has set up the Research Institute. In 1976, the Research
Institute was expanded to the Research Center for more 150 staffs for wide scientific and biological

technical research and beer-related fields application research.
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Carlsberg is not only a beer factory, its enterprise culture has integrated into various aspects in

Denmark society as one of the necessary part. Denmark has most beer consumption per person

in the world, and the annual consumption per person reaches 105L. Carlsberg brand is regnant in

Denmark market, 4 cups of every 5 cups of beer are from Carlsberg, additionally, the Carlsberg Fund

which was set up by JC.Jacobsen in 1876 has also provided significant contribution to the scientific ry

improvement, public welfare establishments and cultural relics of Denmark. For example, in the

winter of 1859, Denmark King Xanadu --- Frederiksborg Slot which was constructed in the 16th

century was destroyed by a fire, and 2/3 royal arts & crafts were destroyed. Later, Jacobsen donated

to repair Frederiksborg Slot, and presented to develop it as the museum. In 1878, Frederiksborg

Slot became the national history museum formally and was praised as the "Palace of Versailles in

Denmark". In 1913, Karl « Jacobsen asked sculptor Erikson to sculpt "The Little Mermaid” and sent

it to Copenhagen City as gift, and settled "The Little Mermaid” in the Batemans Bay, from then on,

"The Little Mermaid” has become the symbol of Copenhagen.
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Ningxia Xixia Jianiang Co., Ltd. Factory Area

Cooperate with
Car]sl)erg ,
Prospect the
West China
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More than 2 years later, currently, the total investment of Carlsberg
beer in China reaches RMB1.232 billion with 19 brewing factories
and more than 4500 employees. The wholly owned enterprises
of Carlsberg beer in China include: Carlsberg beer (Guangdong)
Co., Ltd. and Beijing, Shanghai, Guangzhou, Chengdu branches,
which mainly take charge of the production and sales business of
Carlsberg brand beer in China; Kunming Huashi Beer Co., Ltd.
and branches, which is the first beer enterprise in Yunnan Province
with the capacity of producing world top beer with the production
and sale right of KK beer and Bailongtan beer; Dali Beer (Group)
Co., Ltd. and its 4 branches, which is the biggest beer brewing
group in Yunnan with Dali beer and Fenghuaxueyue brand. Joint
ventures mainly include: Lhasabeer, Lanzhou Huanghe Co., Ltd.,
Xinjiang Wusu Beer, Ningxia Beer, the market share of Carlsberg
and the partners in West Chain ranks absolutely leading.
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In September 2007, after half a year of technical exchange
and communication, Tech-Long received the invitation for
attending the bidding of Carlsberg beer Chinese Area to bid the
fully automatic wrap around machine, and formally signed the
contract with Carlsberg Beer (Yinchuan factory) in November.
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Since Ningxia Xixia Jianiang Beer Co., Ltd. is located in the
special environment with high latitude, low temperature in
winter and high requirement on the performance of equipment,
which has presented a new challenge for Tech-Long packaging
equipment. In order to smoothly complete this project, Tech-
Long has established the Project Management Team with several
conferences on production organization, engineering installation
and project execution with relative departments according to the

FEDEFRLGEET &--D L
Beer product of Ningxia Xixia Jianiang Co., Ltd. --Xixia beer

requirements and schedule of Carlsberg, and arranged specific
technicians for follow-up the divided project. After several
months’ of preparation and conquering the snow disaster in
early 2008, the equipments have been smoothly delivered to the
factory and are under test run currently.
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The fully automatic wrap around machine powerfully
improved the secondary packaging capacity of Ningxia Xixia
Jianiang Beer Factory and also symbolized the start of Tech-
Long in cooperating with world top beer groups, Tech-Long
has completely launched into the wide market in West China
through the leading status of Carlsberg beer.

Text and by: Tech-long Chen Haowei
pictures by Tech-long Chen Haowei / Mukee.W
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'-I 73 Real Africa is in Zambia which is the land full of astonished beauty, particularly in rainy season. The road The building with bronze window and C
= of sun covered with red soil is vestured in the water vapor of Victoria Falls, which forms the dark cloud, and wall in Lusaka City
) moves on the bush steppe, and then change into rain. Fly to the north from the busy international Johannesburg .
- I airport, it is the Zambia in the central south Africa after crossing Zimbabwe which was named as North

'\i Rhodesia during the colonial period.
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Zambia has abundant natural resources with three backbone economic industries: mining, agriculture and

-
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Local residents in Zambia

tourism. Copper occupies an important status for Zambia economy, and 80% of foreign exchange income of
Zambia is from copper exporting. Agriculture occupies 15.3% of Zambia GDP, and agricultural population is
half of total population of Zambia.
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Zambia also possesses abundant tourism resources. The 4th biggest river in Africa --- Zambezi River flows 3/4
of Zambia and forms the world famous Victoria Falls at the boundary of Zambia and Zimbabwe which attracts
the world wide tourists. Additionally, Zambia has 19 national class wild zoos and 32 hunting management
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Zambia Coca Cola technical charger assigned the Standing Director Mr. Ajesh (the third
from left) and Production Manager Mr. Allan (the second from right) to visit Tech-Long
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First cooperation between Tech—Long
and Zambia Coca Cola
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As the formal L/C of Zambia Coca Cola reaching Bank of China on January 31st, 2008, Tech-Long
successfully cooperated with Coca Cola for another time, which completely proves the trust of world
beverage tycoon to Tech-Long!
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What is different from the past is: it is the first time for Tech-Long to provide beverage
filling equipment product line to Coco Cola in Africa. Africa has vast territory and abundant
resources, high population and hot climate, with enormous consumption on beverage, and is
a fresh market with high potential as the acceleration of economic development. This time,
Tech-Long beverage filling product line will work in Zambia. Zambia Coca Cola has high
influence in Africa with product line and partners from Kenya in the east to South Africa in
the south. The successful cooperation has strategic significance for Tech-Long to develop
the Africa market.

RERES BRI A] O R AR A R 8956 — RO IR FE0T4R 11 A%, Bo7 IR ALk
YORVT, Rk H 5 EFA jeshipEMAE=LBA lano &, KEEHE
PrEfIk i S B, S 5REA . WO fEFHRIT S, SR, K
. BEEisE . WRBARAER R AR TR . RERIL
HF SR TARSIE, X% BRI PRI S, N 2 s 58 e e J2 ) Ak
KAy, X T TAERRZWENR . Xt T8 7 762 W 58 H b i R
PR S R EI VR R . R IU5 8 — 2 AT T ERAR RN, FHRLib
D ApIANS

The first dialogue between Tech-Long and Zambia Coca Cola was in early November
2007. Zambia Coca Cola emphasized this visitation and assigned Standing Director Mr.
Ajesh and Production Manager Mr. Allan, Tech-Long assigned International Department
General Manager Johnson Zhang for the negotiation. Both parties were well prepared with
complete documents, drawings and data. The negotiation was promoted in the delighted
and friendly atmosphere. The practical work attitude, fast response to client’s demands and
strong strength in software and hardware of Tech-Long deeply impressed Zambia Coco
Cola, which also promoted the second visitation of Zambia Coco Cola to Tech-Long. At this
time, both parties held deep negotiation and reached the agreement.
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Tech-Long in European Market

High viscosity filling machine smoothly

passecl examination and acceptance

RERA, GALERE#

jéi*%ﬁﬁﬁﬁéﬁﬁﬁ%%WEMﬁ&
AR F T H AL B L
BRI 4, 20074F Fop4E, B
MERF R I05 — & B B B VES R & O A AL
WL WS, EESEERNSIEEEEA,
ST IFiA T SIS S =W R 1E: B,
5 X O R B TR AT T8
ETH, BEESNEEEEERIRES —WH
RO T —SEEE T, T8 Tk SR E A
R i 0955 — B kT .

P&G project, advance to the developed country

High viscosity filling equipment is the new type filling
equipment developed by Tech-Long in 2007 for daily
chemical washing products. In early 2007, the first Tech-
Long high viscosity filling equipment was successfully
exported to P&G Czech Republic factory; later, P&G
deepened the cooperation with Tech-Long, Czech Republic
factory started the second cooperation with Tech-Long;
Tech-Long and P&G Russia factory smoothly signed the
contract; in July, 2007, the 4th Tech-Long high viscosity
filling equipment was exported to the European market -

-P&G France factory for the first time, which opened the
first gate for Tech-Long to the European market.
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From the details, completely improve quality

In July 2007, P&G France factory and Tech-Long signed
the contract on buying one TFC4016.64A high viscosity
filling machine which is the 4th product of same series, and
is the first machine after design finalizing of high viscosity
filling equipment and the cooperation with one of the most
advanced countries in European manufacturing industry --
- France, and the project is challengeable due to the urgent
delivery time.
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In September 2007, equipment was formally put into
production; October is the key month for parts processing,
Tech-Long strengthened the QA and assigned experienced
QA technician to the important supplier’s factory for
solving problems and completely improving the quality of
incoming parts, thus powerfully improving the performance
of the product.
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In late November, the machine was put into assembly, “we
are processing an artistic product instead of assembling
the machine for filling and capping function”, this is the
work principle of P&G project team. This thought of P&G
affected every technician of Tech-Long Project Team,
although it is urgent, the Project Team still emphasizes
the details. In order to achieve high precision, Tech-Long
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P&G project team and
Tech-Long daily chemical
project team in Tech-Long

also introduced one laser cutter and improved the product
quality to a new level.
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In late December, the machine has finished assembly and
started for test. It was not smooth at the beginning of test ---
capping machine was vibrating, bottle supporting plate was
not flexible ...... design and test engineers timely improved
the design; and the suppliers also supported Tech-Long to
process the modified parts, after 2-weeks of effort, every
problem was solved. And everyone was confident to the
complete examination and acceptance.
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Pass examination and acceptance at Tech-
Long speed

For 100 days from parts processing, Tech-Long greeted
the first week of FAT, first, filling test was performed,
2L filling to the acute dropping of 50 bottles/h filling
capacity, it was found that the pipe of water supply system
was small after inspection, P&G project team presented
the requirement to replace all water supply pipe before
the second FAT. In order to assure the water pressure, we
must replace the pipes, but water supply tank was on the
second floor of the factory, it was a very big engineering
to replace pipes. However, in the next morning, when
P&G project team reached the site, they saw the new
water supply pipes besides the flared eyes of 6 assembly
engineers. ..
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The same as the previous projects, P&G project team also
provided the new requirements after the first examination
and acceptance, and they would see that 80% of their new
requirements had been performed on the next morning.
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Filling Equipment for
France P&G is on the
installation and test site in
Tech-Long
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On February 1st, 2008, the last day for the 2-week FAT,
all tests passed at one time. On February 11th, the fourth
day of the New Year, the equipment for P&G (France)
was packaged. In this battle, Tech-Long explained the
core thought of “Runs for You” after 4 months of efforts at
Tech-Long speed, and the appearance and performance of
the equipment were developed to a new level. Later, P&G
Tianjin and Romania factories will start the cooperation
with Tech-Long, and Tech-Long is also developing
through the cooperation with P&G. In the future, Tech-
Long is also facing the wider and wider road to the world
market.

Text and pictures by:Tech-long Hangtian Zhang

>SS v s .;- 1‘ - - o
EREE W KR | ADA 5_‘;%[ ?‘E 'Fﬂ a

EX T E VTN $ EVE
AAEEKLe & irim &4

Nestle Water recognizes
Tech»Long technologg

rreckrldang 5—ga”Ln1fﬂlh1g1h1eis
successfully worlzing in Nestle Water
Pakistan Factory
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Capital of Pakistan - -Islamabad is the political center and a beautiful garden city in
Pakistan, located on the piedmont plain with elevation reaching 540m in the northeast
of frontier, neighboring Merjiala Mountain in the north, Rawal Lake in the east and is
only 11km to Rawalpindi with developed urban traffic. The factory of Nestle Water Group
which is the biggest drink water producer in Pakistan is located in Islamabad.

il 328 T 1A 8 Y B A9 A 8 S B R Y B 32 S BOR B [ B L P AT
R GisfEE R B R B EIE 3, 4 Skl ik B e i
EA, HATEENHK T 7200748 A 5X BRI T IS 9004H %
AN ETE. BHAERY, ERAFMRE TREZEEEMREA
EMERRARZER, B-RERTEABRENSORGE N, AEEEFRERHN
B RitaR AEARS T, d THIEARS T, AT BE&BREN
LB B, 2007412 A26H , X A4 Lo et T BRI T) )
EWEU, HFT200844 A6 EX#™ . TH ISR 6% & = K 10
TR HFE LT RX M R R KR F R R EKE, Jf AR E,
BEECEZSEAT SERAAFTRAGENHE.

] 1
Tech-Long equipments have earned hig‘ recognition from nbre and e international

users due to the stable performance and mature technology, with the ad age of 5-gallon

LY

W



equipments with high cost performance in the international market, Nestle
Water has paid high attention to Tech-Long, and the Pakistan Factory of
Nestle performed the cooperation with Tech-Long in ordering 5-gallon
900 barrel enter line in August 2007. In the early phase of project design,
Nestle presented a lot of technical requirements which are not professional
for Tech-Long, with rich experience and technical strength in entire
factory design, after nearly 5 months of striving, Tech-Long entire line
equipment was put into installation and test. On December 26th, 2007, the
product line completely passed the complete examination and acceptance
of Pakistan factory and was put into production in April 2008. The success
of the project symbolizes that Tech-Long 5-gallon bottling equipment has
completely reached the top level of world drink water equipment, on this
base, Tech-Long has gradually entered into the phase of deep cooperation
with Nestle.
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As the smooth promotion of the project and the understanding of both
parties, Nestle hopes that Tech-Long may become the long term equipment
supplier of Nestle. Which is the highly praise from Nestle after long term
investigation and successful cooperation with Tech-Long.

REEESOENE T MEES, A& S 2% 5 X
i im B A EGE R, U EMNAZME —4 T%%%ﬂ
77 b S B AR . X B TS 1 S AR IR IR R W T Ak

A

During the course of cooperating with Pakistan factory, Tech-Long has
deeply realized the persistence of Nestle in product quality, and doesn’t
neglect every detail which may possibly influence the product quality.
These outstanding quality thoughts have also deeply influenced every
Tech-Long staff.
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At this time, we received the enqulry and project neggé ith Karachi
factory and Ho Chi Minh fac%)ry, we believe tha‘ Te -J;,hl dng and Nestle
will become the excellent partners. ;

i
Text and pictures by:Teg
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Xiamen has advantaged geological and economic environment

Xiamen is the second ]:’iggest city of Fujian Province and is located in southeast of Fujian, neig}ll)oring the East Sea
in the southeast, {acing Jinmen from the sea as the famous harbor city. It is the feature of Xiamen that “the sea within
the city and the city on the sea”. Xiamen has subtropical ocean climate, and the climate of the city is temperate and
pleasurable tllroughout the year, Xiamen was originally an island and has transferred from the island city to harbor
city as the constructing of Xiamen Bridge and Haicang Bridge.
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Xiamen is one of the 4 economic special zomes set earliest in China, and enjoys the provincial class economy
administration right and local legislative, and has been the important pork for foreign trade in southeast coast since
ancient. In October 1980, the State Council approved to set Xiamen Special Economic Zone, for 20 years, Xiaman
has occurred historical improvement due to the special economic zone construction and opening policy, the national

economy develops steaclily and l’lealt}xily, and the urban facilities become complete.
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Former residence of Mr.
Chen Jiageng, shows
the dense humanistic
atmosphere of Xiamen
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Current situation of beverage industry in Xiamen

Xiamen ]:)everage industry has reasonable structure with several famous brands with foreign-owned, state-owned and private
enterprises. In recently years, l)everage industry has become industry and brand centralization, products have also advanced the step
of diversification. Xiamen is suitable for foods and beverages producing due to excellent geographic and economic environment. At
the same time, the awareness of Xiamen also benefits brand promotion. What is more important is that Xiamen beverage industry has
advanced teclmology and procluction equipments, and has formed complete chain --- agricultural base, fruit and vegetal processing,

l)everage {'i]ling, paclzaging and exporting, brand marlzeting, and has constructed the complete ])everage industry chain.
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It is known from In&ustry Office of Xiamen Economy Development Bureau: Xiamen will integrate the “Ligljt Industry Foods Park’
in Tong'an and “Xiamen Yinlu Hi-Tech Park” in Xiang'an, and develop the 12.8 square kilometers land into the “Ecological Foods
Industrial Park’, accelerate the centralizing effect of beverage industry, and attract more domestic and international beverage foods

enterprises to set up product base in Xiamen.

ANELACHBRBEE—F
Gulangyu Street, the famous scenery spot in Xiamen

BN B AL
Scenery of Huandao Road in Xiamen
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Yinlu Group is located in the first batch of State Township Enterprise Technical Park --- Xiamen
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Yinlu Hi-Tech Park and is one of the biggest produce base in can and beverage in China. Yinlu
possesses more than 30 world top product lines in foods beverage industry with strong professional,
centralized and mass production capacity with the annual output of foods, beverage and cans
reaching 800,000 tons, and ranks leading in the industry. When developing and reinforcing the
foods and beverage production, Yinlu Group has also launched into the electronic technology
and real estate development industry with moderate involvement in capital market with multiple
business for developing “Eternal Operation”. Insisting on the operation principle of “team work,
striving, dedicating and perfection”, Yinlu is creating the beautiful future.
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Yinlu Group has advanced and open product line which also serves themselves but also provides
OEM products for such famous beverage producers as Coca Cola and Uni-President. Yinlu meets
the special requirements on fruit and vegetal beverage through constructing its own fruit and
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SREEAERR M
Yinlu Group
Some beverage products

vegetal produce base. In terms of technical strength and equipments, Yinlu PET aseptic cold filling technology
has developed the new mile stone in Chinese beverage producing history and created leading environment in
the beverage industry.
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Currently, Yinlu beverage brands mainly include: Yinlu bottled drink water (purified water and mineral water),
Yinlu vegetal protein beverage, Yinlu natural coconut juice, almond seed juice, Yinlu peanut milk, mum tea
beverage etc.
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lji_lloing equipment and bottle Llowing equipment are the two 12ey products of Tecll-Long, after constant research and clevelopment,

Tech—Long {'il]ing and bottle Llowing tec}mology have obtained outstanding Aevelopment, and the stable performance of the

equipments ranks leading in the world.
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Tech-Long is dedicated to developing new product and improving the stability of equipments, and provides best solution according

to user’s demands, increases value and clevelops togetl'ler with the client.
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Yinlu Group (hereinafter shortened as “Yinlu®) applied such imported equipments as KHS, SIDEL, KRONS,
BKM before 2006 since they had inadequate confidence to the performance and stability of homemade

SREF IR R E IS
Yinlu tea beverage filling site

beverage equipment. As the improving of awareness of Tech-
Long in beverage packaging equipment industry and the
improving of brand image, since 2003, Yinlu has paid attention
to the development of Tech-Long, in 2006, Yinlu senior officers
visited Tech-Long Guangzhou head office with invitation, and
expressed their praise and plaint to Tech-Long who developed
into the domestic leading beverage entire line equipment supplier
with big scale and high strength in short period.
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Later, Yinlu reached the intent in ordering equipments from
Tech-Long, and ordered such equipments as bottled water
filling equipment, hot filling equipment, fully automatic bottle
blowing machine, water treatment system and empty bottle
conveying system from Tech-Long, which completely shows
their recognition and confidence to Tech-Long products.
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In September 2006, Tech-Long and Yinlu signed the contract on
two RIM14 fully automatic bottle blowing machines, in April
2007, the first bottle blowing machine passed strict interior
test and was delivered to Yinlu, which only cost one month
from installation, test production, examination and acceptance
to delivery, additionally, the product passed the complete
examination and acceptance of Yinlu Group in mid May. Tech-
Long fully automatic bottle blowing machine matches Yinlu’s
leading aseptic cold filling technology, bottle blowing equipment
and can completely substitute imported equipments from design

to automatic control.
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In terms of filling equipment, Yinlu selected Tech-Long 36000
bottles/h bottled water product line and 24000 bottles/h bottled
hot filling line for producing mineral water, purified bottle water
product, iced black tea, green tea and chrysanthemum tea. And
Tech-Long filling equipment has earned high praise from Yinlu
due to high working stability.
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Yinlu Group, during over 20 years of development, combining
the characteristics and actual situation, has reinforced the
development and utilized the resources, which has achieved a big
step for the development strategy of “Stepping Out”.
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2008 is the year for Yinlu Group’s development strategy of
“Stepping Out”, in January 1, Yinlu ordered Tech-Long RIM14
and CPXX20 fully automatic bottle blowing machine for the
aseptic product line in Shandong which is still under construction.
This cooperation is the further recognition of Yinlu “Tech-Long
products with higher confidence to Tech-Long technology and
product stability, which has also confirmed that Tech-Long
equipment is completely capable of substituting imported
equipments.

Text by:Tech-long Zheng Qiongqiu /Mukee. W
Pictures by : Tech-long Jia Yangfeng
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Bluesword Drink & Food Hol[ling Co., Ltd., under Bluesword Group, ]1aving 8 subsidiaries and 3 pro(luction bases for raw materials or
raw a]col’ml, is specialized in the manufacture and marLeting of Leverages from vegetah]e protein, mineral water, and alcoholic Leverages
at an annual capacity of some 1,000,000 tons. Bluesword’s Vegetaue protein l)everage ranked the first in western China as well as the
third in Cllina; the market share of bottled water ranked the first in western Cllina; the output and sale volume of mineral water ranked the
second in Cl’lina, and is expecting the first in 2008; additiona“y, Bluesword has awarded the exclusive usufruct and mineral water resources
rlcvc]opmcnt rig}ﬂ: of the first “Chinese mineral water hometown” in China. The “Iceage” awarded as the on]y “China Famous Brand” in
Sichuan Leverag‘e inclustry; Sichuan Famous Brand “Viee” vegeta] protein beverage aroused three “white tides” in Chinese milk market;
Product Exception from National Inspection, China Famous Brand “Bluesword *lceage mineral water” and “Bluesword lli—oxygen mint
water” have become the drink water brands with highest competitive force in western China. Currently, Bluesword is powerquy (]eveloping

into the first brand in the inclush:y in China.
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Followed the business policy, “We provirle healthiness only", and the development strategy, “Consolidation, Innovation, Brealztlu‘ough",
Bluesword has obtained tremendous Aevelopment and won many honors such as “Top Beneficial Result Enterprises of Sichuan Province”,

“National 500 Key Beverage Enterprises” and “ISO9001:2000 Con{ormity".
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Setting foot in the west, marclqing into the whole country, Bluesword will devote to provi(]ing tnp—qua]ity l1ea1thy ]Jeverage for our consumers

and promote customer satisfaction contiuuously. Our goal is to be “The top 3 of the (J.rinlzing water inc]ustry in China”.
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Head Office of
Bluesword Drink
Food Group in
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Bluesword Drink & Food Group formally launched into the
water industry in late 2002, and the first cooperation of the
group with Tech-Long was in January 2003, and purchased
two 15000 bottles/h bottled water product line and one 900
BPH S5-gallon product line. In early 2004, after the new
products launched into the market for 1 year, Bluesword
series (including Iceage) bottled drink water was entitled
as the brand with top market share in drink water market
in western China by “All China Commodities Information
Inspection Center”.
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Due to the constant development of Bluesword‘])%‘nk-%‘l:
Group in the drink water market, the scale of the groﬂp is
expanding gradually, in January 2004, the agroﬁp ordere(f
another Tech-Long 20000 BPH bottled water produc{ line; in

March 2004, Bluesword Chongging Company ordered one

Tech-Long 15000 BPH bottled water entire line; In December
2004, ordered another 900 barrels/h barrelled water product
line; in January 2007, ordered one 2000 BPH barrelled water

entire line; in November 2007, ordered two 2000 barrels/h
barrelled water product line.
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During the cooperation for 5 years, the outstanding quality
of Tech-Long equipment has earned high confidence from
Bluesword Group. In the entire Bluesword Group, all filling
line equipments for all water factories are provided by Tech-
Long. And both parties have formed the strategic partnership
with mutual support and high confidence.
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As the drink water famous brand product in China, “Bluesword
Iceage mineral water”, following the award as “Special
Drink Water for Chinese Mountain Climbing Team in 2006,
awarded as the “Only Specific Drink Water by State Men’s and
Women" s Basketball Team” in 2007, with the sports marketing
st,rategy of Eluesword Drmk & Food Group of the Olypic
Games,, Btuesword is powerfully expanding in the domestic

 market, the joad of Bluesword Drink & Food becomes wider

and wlder and Bluesword is also developing the cooperation
- in more ﬁelds and wider range with Tech-Long.

Text and pictures by.Tech-long Yang Jian
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Successfully list in Shenzhen Stock Exchange

e On December 12th, 2007, Tech-Long smoothly passed
the reviewing of China Security Regulatory Commission
and successfully listed in the Share A of Shenzhen Stock
Exchange on January 30th, 2008
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Honors

® 2007, Tech-Long was awarded as Guangzhou Outstanding
Enterprise in Independent Innovation, Guangdong Province
First Batch of Innovative Sample Enterprise

® Tech-Long trade mark was awarded as Guangdong Province
Famous Trade Mark
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Cooperation with Clients
o Australia Coca Cola 24000 BPH hot filling line smoothly
passed examination and acceptance, which symbolized that

Tech-Long entire line product had earned world to recognition;

e Successfully cooperated with world biggest foods beverage
Company--France Nestle for the first time, the first 5-gallon
product line smoothly passed examination and acceptance,
and had been delivered to client

® Smoothly promoted the cooperation with world biggest
daily chemical producer P&G, daily chemical product filling
technology achieved outstanding progress

® Cooperated with Dali for another time, signed the contract
with Dali on selling 11 entire lines
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Technical R&D

The output capacity of bottle blowing machine with single
chamber exceeds 1600 BPH, which reaches the world top
level;

Hot filling bottle blowing technology achieved outstanding
progress with favorable benefit in the market;

Blow-Filli-Cap BFC-Block successfully exhibited in China
Beverage Equipment Technology Exhibition with orders from
several key clients
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Sales Increase

The order value in 2007 exceeded RMB500 million, Tech-
Long keeps advancing towards the big machine manufacturer;
among which, export exceeded 30% of total, which had set
solid foundation for the internationalization of the enterprise
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Factory Area Development

Introduced the world most advanced horizontal processing
center with RMB10 million, which powerfully improved the
processing capacity and precision, purchased the land for
the Phase 5 development of the company, and the floor area
exceeds 10,000m2

Text by:Tech-long Hakim.Wang
Pictures by: Tech-long Mukee.W / Hakim .Wang
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Key Words: Successfully list in Shenzhen Stock

X470 CCALHE L&
Key Words: CCA. hot filling line

AR TR GRAEEN
Key Words: P&G. high viscosity filing machine
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Key Words: Dali Group
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Key Words: Bottle blowing machine
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Key Words: Blow-Filli- Cop BFC-Block
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During December 3rd-5th, 2007, Tech-Long attended the biggest and most important professional
exhibition in China --- 3rd China International Beverage Technology Exhibition (Re{erre& to as
CBST2007), CBST2007 was held in Shanghai Everbright Exhibition Center with the exhibition area
exceeding 8,000m2, and attracted more than 5,000 professional visitors from domestic and foreign beverage
industry for 3 days. At the same time, “Beverage Association Vice Director Expansion Conference”, “Beverage
Association Technology Committee Con{erence", “Beverage In(].ustry Technology Report Conference” and
“Natural Mineral Water Branch Standing Council Expansion Conference” were also held, which has drawn
the splen(].i(]. brush for the developing Chinese Leverage in(lush:y with high signilcicance for the L{evelopment of
Chinese beverage industry.
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CBST2007 is also significant to Tech-Long.
Tech-Long still keeps the modern style “Modular
Exhibition System“ for constructing the booth,
and developed the enterprise image of serving top
clients, and promoted the new generation high
grade equipment --- Blow-Fill-Cap BFC-Block,
integration machine with the outstanding platform.
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Tech-Long blowing, filling and
capping integration machine which
collects Tech-Long leading filling
and bottle blowing technology in

ﬂf“'
Shanghai Beverage Technology :
Exhibition /

The product can fulfill the entire process from
bottle feeding to bottled beverage packaging with
single machine, and this innovative technology is
outstanding in China and even Asia-Pacific. With
two key technologies in PET bottle blowing and
filling and rich experience in entire line project, after

integrating “bottle blowing technology” and “filling

technology”, Tech-Long has assured the application

of blowing, filling and capping technology. Due to

mature technology, in the exhibition site, it only

cost 15 hours for positioning, assembling, enclosure

installing and testing to normal bottle blowing,

filling and capping for the entire machine.
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Huiyuan Group Chairman Zhu Xinli
(Middle), Tech-Long Chairman
Zhang Songming (Left), Tech-Long

General Manager Wang Zhong

(Right) are on the exhibition site,

Chairman Zhu expressed dense

interest to the newly promoted

blowing, filling and capping

integration machine of Tech-Long
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The main charger of Ringier Trade is rewarding

DCGS22 Blow-Fill-Cap BFC-Block exhibited this time is equipped with 22 molds, 60 filling valve and18
capping heads, with the output capacity for 500ml water bottled reaching 33,000 BPH. Compared with
traditional bottle blowing machine which connects 3-in-1 filling machine through air blowing, it doesn’t
need air flue and bottle washing machine as a result of technical innovation, therefore, the investment in the
equipment is dropped, and the occupation also drops by 35%. The entire bottle blowing, filling and capping
process is finished in one machine, and the general efficiency also improves by about 5% since it drops the
intermediate procedures, additionally, the energy consumption has also powerfully dropped, it doesn’t need
water for flushing bottle, and the demands on water treatment system drops by 35%. The whole process is
completed in nearly closed space, reduce crossed pollution, which powerfully assures the sanitation and

Tech-Long representative
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On November 19th, Ringier Trade held the “Ringier Technical
Innovation Prize Award Ceremony” in Shanghai Hilton Hotel.
Tech-Long robot awarded "Ringier Technical Innovation
Prize".
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During the exhibition, Tech-Long received nearly 1500 domestic and foreign clients with more than 20
interviews with media and industry organizations. With powerful strength and advanced Blow-Fill-Cap
BFC-Block, it is undoubtedly that Tech-Long booth has become the focus in the entire exhibition hall. And
Tech-Long Blow-Fill-Cap BFC-Block exhibited in CBST2007 is not only worthy of pride of Tech-Long
but also promoted the development of Chinese beverage packaging technology to a new stage. with more
than 20 interviews with media

Ringier Technical Innovation Prize was independently selected
by the expert committee through reviewing the technology,
product advantages and contribution of the enterprise to Chinese
packaging industry, which requires high general strength to the
enterprises.
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Text by:Tech-long Hakim.Wang

Pictures by: Tech-long Mukee.W / Hakim .Wang T 5y B IR PR 8] B3R R Rty 3 R AR ER (
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Tech-Long robot awarded
"Ringier Technical
Innovation Prize

Background:

Ringier Trade Pu})lisl’ling Ltd. is the branch of Ringier Group (Ringier AG)
whose head office is located in Zurich and was established in 1831 in Hong
Kong.
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Ringier Trade Pu})lislling Ltd. is pu})lishing more than 26 kinds of
simplified Chinese professional magazines and electronic magazines to
the Chinese market, and the magazines are delivered to more than 58
Chinese buyers each month --- covering major processing and industrial
metal processing fields, and also pub]is}les 4 kinds of Chinese and English
Lilingua] pu})lications to Southeast Asia, and holds 20 industrial tec}lnolngy
seminars, operates Www.industrysourcing.com inclustry website with various
business and trade organization. It provides wide report on new technologies
and proc{ucts, tec}mology transferring, practical solutions, technology
application information for Chinese and Asian industry, assist them to fast
development, improve the eH:iciency and productivity, and increase the proﬂt

rate.

Text and pictures by:Tech-long Hong Feng
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F Server CaPPing system
makes Fi”ing equipment
working more stablg

RERELMA SRR LEZR, BZAT AR LLLALE R LG, 4

B L ERGEETNY, BEALAEGER R WBE,

Server capping system which is under developing by Tech-Long will be used for (].aily chemical

filling equipment and aseptic filling equipment. It has outstanding performance and can make

the filling equipment working more sta.]:)Iy.
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Work Principle of Magnetic Capping Head

Machine type magnetic capping head forms clutch
torsional moment with two magnetic rings which
has reversed polarity, and can adjust the torsional
moment through adjusting the relative distance or
the superposition area of both magnetic rings. When
reaching the set torsional moment (over torsional
moment), the magnetic rings may rotate at reserved
direction (slide), and the clearance between the positive
and negative magnetic particles may generate constant
torsional moment impact, the final capping torsional

moment may become unstable.
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At the same time, from the start to the end of capping,
the capping speed keeps unchanged, although the static
torsional moment of every capping head is constant,
due to the uncontrollable impact under high speed may
cause the final torsional moment of cap out of control,
therefore, it may cause deviation.
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Structure of Server Capping

Server capping device composes of server motor, server
controller, decelerator and cap holding head, and can
finish capping with the power from server motor together
with the cap holding heads.
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Performance of Server Capping

With the precise speed, position and moment control
of server motor, define the capping speed and torsinal
moment of different sections when capping, drop the
speed before finishing capping, maintain the set capping
torsional moment, for avoiding inertia impact under low
and even zero speed, thus providing more stable torsional
moment.
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Machine type magnetic capping device is only applicable
for round and non directional caps and is only applicable
for capping; for square and non standard cap, it requires
server capping device, with the position control of server
motor, it can drive the position of cap holding head
for keeping accordant with the position of bottle, thus
handling square and non standard caps with cap pressing
function (server motor doesn’t work), which can expand
the using scope of the matching equipments.
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Server motor provides higher torsional moment range
through equipping decelerator of different speed ratio, the
setting of torsional moment is input through software with
convenient operation; operation can also monitor the actual
capping torsional moment for assuring correct adjustment
online through the control software.
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As the application of automatic technology, the application
cost of server system is also dropping, some server
manufacturers have developed professional server module
for fluid packaging industry, which has powerfully
promoted the application of server capping device in the
industry.

Text by:Tech-long Fandy
Pictures by: Tech-long Rao Yanxin
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Stabilize the heading of FET bottle
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>>> Design thought of horizontal heating machine

Horizontal heating machine was the key project of Bottle Blowing Technology Department in 2007 with
excellent performance in stabilizing the heating of PET bottle, improving the quality and output capacity of
bottle blowing, optimizing the structure and performance of heating machine. New type horizontal heating
machine was newly designed through innovating the advantages of original vertical heating machine.
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JWSAE
JWSAS
JWSATO
JWSAT2
JWSAT4
JWSA1S
JWSA1S8
JWSA20

>>> Types of horizontal heating machine

Heating machine composes of two varieties: one is JWS series, heating chain pitch is 50.8, applicable for
blowing 38 and other big bottle mouth; the other is JWSA series, heating chain pitch is 38.1, applicable for
blowing triple rotary, PCO and crystal bottle mouth, compared with 50.8, the chain pitch of this series of
heating machine chain pitch is dropped by 1/4, under same output and heating time, it can save 15-20% of
energy consumption, currently, it is the product with lowest heating chain pitch at home and abroad, and
is originally developed at home. The model of heating machine may be selected according to the bottle
blowing output and specification of bottle mouth, please see the table for the specification and model.
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>>> Performance of horizontal heating machine

Horizontal heating machine mainly composes of bottle feeding mechanism, driving mechanism, heating
chain, heating cabinet, air circulating system, cooling system, testing and control etc. It applies universal
parts and accessories and can benefit to organize production and drop cost. The sample machine has been
verified, and such indices as base feeding, base unloading, heating and air circulation completely meet the
design and use requirements. Currently, it has put into mass production.

Text and Pictures by:Tech-long Zou Daqun

FE50.8mm
in pitch 80.8mm
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International Fashion Exhibition
with Numerous Designers
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Dense business atmosphere,
flourishing economy
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Beautiful Rhine River Bank

RAWBRE
Beautiful night scenery
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Important economy city in west Germany,
city with multiple business:
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Dusseldorf has different spelling such as Diisseldorf,
Duesseldorf or Dusseldorf, Dorf means “village” in
Germany, therefore, some people named Dusseldorf as
“the biggest village in Europe”.
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John Williams Duke Bronze
in the central plaza constructed
in 1711

Dusseldorf is the capital of Nordrhein Westfalen of
Germany and is located beside the Rhine River with
area reaching 217 square kilometers, population
reaching 580,000 people as the important economy and
finance center as well as the water, land and air traffic
hub in west of Germany, and is the 9th biggest city in
Germany. In the center of the Ruhr heavy industrial
zone in Germany, and the steel, steel pipe, iron and
steel, machinery, chemicals and glass enterprises
earn world class reputation. The head offices of such
big Germany enterprises as Thyssen and Henkel are
also located here. Additionally, Dusseldorf is also the
capital of fashion in Germany and the world famous
city of fashion.
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Dusseldorf acts as the more and more important role
in terms of contacting the Far East. 300 Japanese
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Dusseldorf River with
crowded visitors

enterprises have set up branches here with more than
500 overseas Japanese, which has formed the biggest
Japanese resident in Europe. Near the central railway
station, there’s a street named Immermannstrass where
has Japanese cultural center, Japanese restaurants, bank,
school and stores. Additionally, Taiwan Trade Center
and South Korea Office are also set in Dusseldorf.
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Dusseldorf is also the famous international city for
delicate foods in Germany, it is seldom that there’s
such a density of restaurants and bars in European
cities. Besides the famous France restaurants, Italy
restaurants, Spain restaurant, Greece restaurants and
Russia restaurants, Chinese restaurants, Japanese
restaurants, South Korea restaurants and Thailand
restaurants.
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Dusseldorf has developed traffic with the biggest
international airport in west Germany which is
only 10km to urban area. Guests may transfer from
Frankfurt Airport to Dusseldorf. Additionally, there’s
convenient high speed railway from Frankfurt Airport
to Dusseldorf with only one and a half hours of
journey.
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Beautiful Dusseldorf, Splendid Natural and
Human Landscapes

i Altstadt
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Old City--Altstadt

The old city is ancient and completely keeps the
Germany traditional folk houses. The center of the
old city is the bazaar plaza with Dusseldoft City Hall
beside, which is much smaller compared with the city
halls of other cities in Germany. The center of the
plaza locates the John Williams Duke Bronze which
was sculpted in 1711, who promoted Dusseldorf as the
famous cultural city. There’s the most old house in the
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old city where is the former residence of Heinrich.
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Germany is famous for beer, Dusseldorf is famous
for beer houses. There’re more than 200 beer houses,
bars and restaurants within half square kilometers. The
local famous beer is Altbier which means “ancient
beer” and is unique in west Germany. The biggest and
most famous beer house in the old city is Uerige, and
guests may enjoy fresh black beer produced on site.

BB E Rhein Park

L FRp e, 2R, B3,
7 I A 1 38047 A A Y 2 B34, 191 4d —
R KK AR KT s 5, NPT —
JEE ¥ Schlossturm=4F FoRk. XEEFEHEB
IR, IR S S T AL
FEIRZRMPRERR .

Rhine River Bank Park--Rhein Park

Located beside the Rhine River, it is the place for leisure
and sports for citizens, there was the duke castle which
was constructed in 1380 beside the river, in the 19th
century, a fire destroyed most of the buildings of the
castle, and only one tower Schlossturm was survived.
The ancient tower which has columniform lower part
and octagonal upper part is the symbolic building in
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Artists perform on the street are the special scenery in

Dusseldorf.
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Konigsallee

The middle is a aqueduct with chestnut trees on both
sides. It is said that Prussia king William IV visited
here, and the angry threw horse shit to the autocratic
king, and made the king very angry. In order to offer
the apology, this street was renamed as Konigsallee. On
the west side of the avenue is the bank area, including
the main bank branches building in west Germany, east
side is the high grade business area, including modern
and luxurious fashion stores, jewelry stores, porcelain
stores and antique auction stores. Schadow Strasse is
the world for folks, and was named with the name of
the famous architect Schadow. Here has centralized
big department stores such as Kaufhof, Karstadt,
C&A, additionally, there’re shoe stores and electrical
appliance shops.

#4352 Schloss Benrath
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Dusseldorf International Exhibition Center, holds about 40 exhibitions each year, 23 of

the exhibitions are the biggest and main exhibitions in the industry in world range
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Schloss Benrath

About 20km to the Rhine River Bank to the south of the
city, pink barroque building is the only ancient castle in
Dusseldorf which was the Xanadu of Kurfiirsten. The
big garden beside the Xanadu which was constructed
as the French palace garden has most characteristics.
A big aqueduct is in the middle of the garden with big
forest surrounding

E%HER Villa Higel
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Villa Hugel

Located in the suburb of Essen, Hiigel family was
the most glorious iron and steel tycoon in Germany.
The park of the family occupies 28 hektare and is the
biggest manor in Germany. It composes of palace, big
forest and green lawn. The magnificent palace has

269 rooms, and the luxury can compare with the royal
palace. There is also the exhibition in the manor for
introducing the history of the Hiigel family. There’s
the typical Fermny ancient castle in the south side
of Solingen on a small hill. There’re museum in the
casle which exhibits the history and construction of the
casle, and guests may completely realize the life of the
ancient castle.
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International Exhibition Center, Original
Version for Exhibition Center Design
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Dusseldorf is the famous city for exposition in
Germany and hold various international industrial
exhibitions. Dusseldorf Exhibition Center, which
means Messe in Germany, is near the airport 15km
north of the city, subway connects the exhibition hall
with the urban area, the terminus of U78 subway is
set in the exhibition hall and extends to the railway
station. Exhibitors may enjoy public traffic freely
with the Exhibition Certificate, During the exhibition
period, there’s free shuttle bus between the exhibition
hall and the airport.
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MedienHafen in Dusseldorf, which was one
part of Rhine River Port, currently has become
the modern office area of Chinese media
companies, and the building of media harbor
enjoys high reputation in the world.
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Dusseldorf Exhibition Center currently is looked as
the original version for exhibition center design in the
world. 17 exhibition halls occupy 233,000m2, heavy
trucks and equipments can easily drive in the exhibition
hall. The circular design makes it convenient to enter
and exit the exhibition hall. Additionally, the corridors
between the exhibition halls are installed with canopy,
therefore, it doesn’t take umbrella with you even in
rainy day. Three entrances can prevent queuing and
assure guests to quickly reach every exhibition hall.
With special entrance, the heavy load floor, tall ceiling
and wide gate, all these make it very convenient to
disassemble and assemble big equipments.
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Since the exhibition hall has square structure with
wide distance between the columns, it won’t waste
any space, and exhibitors needn’t to worry that they
will be blocked or neglected. There’s complicated
pipeline system under the exhibition hall for assuring
power, water and telecom services for every booth.
The exhibition center is also under improvement and
expansion. The newly constructed Rheinhalle Hall
is the sample with the combination of aesthetics and
practice. Additionally, there’re restaurants, disabled
people’s facilities, big shopping center and wide
green stripe, which forms the unique scenery of the
Exhibition Center.
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The biggest Congress Center along the Rhine River,
the neighboring CCD (Dusseldorf Congress Center)
improved the functional properties of the exhibition
halls. CCD has diversified rooms and lobby facilities
as well as top construction service and innovative
stage system. Advanced multi-media equipments
and comprehensive activity planning and organizing
service promote Dusseldorf Exhibition Center and
CCD as one of the major exchange platforms in the
world.
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Dusseldorf Exhibition has set up 66 offices in
108 countries which form the complete network
for contacting local exhibitors. Strategic alliance,
international cooperation and branches assure that
Dusseldorf Exhibition can serve domestic and foreign
exhibitors, and promote the exhibitors to constantly
adapt the requirements of the market through the
exhibition.
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Interpack2008, The new platform for Tech-Long

to develop European market
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Beverage packaging industry market has
high potential
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The demands on packaging machine in the world
increases at the speed of over 5% each year, and
reached USD40 billion in 2006.
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Germany packaging machine keeps leading in terms
of design, manufacturing and technical performance.
70% of packaging machines in Europe is made in
Germany, and 77% of the Germany machines are
exported, which occupies 29% of the total export
volume of packaging machine in the world, the main
export markets for Germany packaging machine are
America, Britain, France, China and Russia by turns,
Germany packaging machine ranks leading with 85%
of market share in the world.
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China is the important exporting market for Germany
packaging machine, particularly for foods processing
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and packaging machine. Germany packaging machine
keeps stable growth with two characteristics: one is high
absolute amount, second is high relative proportion,
Germany packaging machine occupies 80% of the
total market, and Germany is the biggest country in
exporting packaging machine in the world. Currently,
the technology and quality of Chinese machine can’t
meet the market demands, and 25% enterprises
are upgraded through introducing and reforming
technologies, and 75% enterprises still keep manual
and semi-mechanical processing and are urgent for
introducing advanced technologies and equipments.
At the same time, most equipments introduced in the
1980s are dated, therefore, it requires introducing a lot
of quality packaging machines and foods processing
machines. As the world biggest packaging exhibition
with highest influences in the world --- Dusseldorf,
provides the ideal platform for enterprises to realize
the t
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Dusseldorf International Trade Fair for Packaging
Machinery (Interpack) is held once every 3 years
by Dusseldorf Exhibition Center and is one of the
professional packaging exhibitions with biggest scale
and highest influence in the world. It is the 18th session
in 2008. Interpack2005 obtained outstanding success
with exhibiting area increased steadily and attracted
more visitors and exhibitors. In Interpack2005, the
exhibiting area reached 163,405m2, altogether 2668
exhibitors and 17,000 visitors from 109 countries
visited the exhibition, among which 2/3 of visitors
has the decision making right. It was shown from
investigation, in terms of exhibitors, 86% of exhibitors
thought that the exhibition was very success and
expressed their satisfaction to the exhibition, 89.6%
of exhibitors obtained more orders after exhibition;
in terms of visitors, 98% provided active praise to the
general effect of the exhibition.
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Interpack2008 will promote exhibitors to obtain

% 17/%INTERPACK, ik &[E/E1s
17" Interpack, Tech-Long Exhibition booth

professional solutions by providing various information from manufacturing
process to final packaging products with biggest size, providing information on
the development trend of packaging industry and new products, thus completely
meeting the demands of different gentries.

i F 4 % A % s INTERPACK2008
Tech-Long attends the Interpack2008
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Interpack2008 is the biggest packaging exhibition in the world, Tech-Long attended
the Interpack2005 and obtained professional information and found potential clients
in the exhibition. And the exhibition is also significant for Tech-Long to develop the
European and global market. In April 2008, Tech-Long will attend the Interpack2008
with the booth area increasing to 32m2, and will exhibit 2 equipments on site. It is
absolutely that the exhibition will powerfully promote the export and improve the
brand image of Tech-Long.

Text by:Tech-long Mukee.W
Pictures by:Tech-long Grace.Liw / Mukee.W
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